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IT'S  WORTH  CELEBRATING  OUR  BIRTHDAY 
WITH  A  FEW  BOTTLES. 


With  the  aid  of  a  few  bottles 
you  can  make  our  centenary  a 
very  memorable  occasion  indeed. 

You  see,  1985  is  shaping  up 
to  be  a  vintage  year  for  Nursery 
feeders  and  teats.  But  then  when 
you  consider  the 
SSfj    reputation  we've 
W8m  got,  they're  bound 
-§§      to  be  a  sparkling 
success. 

To  start  with,  you 
can  take  it  as  read 
that  our  stand- 
v  a  rd  Freflo  feeder 
will  perform  as 
well  as  ever 
Then  there's  our  newest  ar- 
rival, the  Freflo  Shaped  feeder.  It 
boasts  a  unique  Freflo  Shaped 
teat  that  closely  resembles  the 
shape  of  a  mother's 
nipple  during 
feeding 

And  because 
babies  don't  just- 
drink  milk,  meet 
the  Nursery  luice 
feeder.  Complete 
with  its 
revolutionary 
juice  teat  and 
interchangeable  juice  trainer,  it's 
already  a  firm  favourite  too. 

With  a  range  this  good,  it's 
worth  investing  in  a  few  cases 
for  1985. 

And  while  you're  at  it,  why 
not  put  by  a  bottle 
of  the  bubbly  stuff.    V'\':-  9$k 
A  little  something  eSSj 
to  celebrate  your 
extra  profits. 


A  RANGE  ( >l  PK(  )I  H  VI  S  BY  GRIPTIGH  I 

The  Nursery  range  ol  products  includes  teats,  nipple  shields,  feeders,  soothers,  breast  pumps,  disposables  and  baby  wipes 
Further  details  of  all  our  products  can  be  obtained  from  Customer  Services,  l  ewis  Woolf  Gnptight  Limited.  Oaklield  Road.  Selly  Oak,  Birmingham  B2<?  7EE  Tel  021-472  421 1 


Highlight  this  Christmas 

with 


And  let  profits  streak  ahead 

Research  clearly  shows  that  home  highlighting  peaks  at  this  time 

of  year 

High  profit  margins  and  high  consumer  demand  offer  you  the 
best  possible  Christmas  bonus. 

Light  up  your  shelves  with  Flashlights  HAIR  COLOURS  FROM 
and  let  your  profits  streak  ahead.  ^^^AIRC  L 

FLYING  COLOURS  FOR  YOU 


©Clarol,  Flashlights  aretrade  marl  s  Authorised  user  Bristol-  Myers  Company  Lni  uted  1985 
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ICOMMENT! 


:  The  Department  of 
|§j  Health  is  refusing 
It  to  admit  the  HD 
^4  scheme  is  dead 
(pl042),  but  the  Court  of 
Appeal's  refusal  to  give  leave  to 
take  the  case  further  must  be  the 
penultimate  act  before  it  is 
buried  for  good. 

The  Appeal  Court's  decision 
is  not  unexpected.  There  have 
been  suggestions  that  the 
Department's  handling  of  the 
case  was  half-hearted,  a  view 
given  credence  by  Baroness 
Trumpington's  statement  at 
Leeds  BPC  that  (legitimate) 
imports  can  help  keep  drug  costs 
down. 

It  has  been  assumed  that  the 
end  of  the  HD  scheme  will  herald 
an  upsurge  in  the  use  of  Pis, 
eventually  resulting  in  a  discount 
inquiry,  with  the  DHSS  clawing 
back  excess  profits  —  PSNC  has 
already  advised  contractors  not 
to  co-operate  in  any  such 
inquiry.  In  such  a  scenario  full 
range  pharmaceutical 


wholesalers  would  be  forced  into 
parallel  importing  to  protect 
their  ethical  sales. 

However,  the  full-range 
wholesalers  have,  and  still  are, 
adopting  a  "wait  and  see" 
attitude.  Firstly  because  they 
want  to  see  what  the  DHSS  does 
next,  and  secondly  because  of 
the  stock  problems  parallel 
importing  could  cause.  The 
supply  of  parallel  imported 
drugs  is  finite  —  if  the  big 
wholesalers  get  involved  it  will 


not  be  adequate  for  everyone. 
Manufacturers  are  unlikely  to 
increase  production  abroad  to 
undercut  their  UK  operations.  In  ' 
other  words,  regular  suppies 
cannot  be  guaranteed  to  the 
pharmacist:  this  is  unacceptable 
to  a  full  range  distributor. 

And  if  supplies  of  Pis  are 
limited,  and  there  is  an  upswing 
in  demand  which  cannot  be 
satisfied,  the  Department  of 
Health  could  find  itself  in  a  sticky 
moral,  if  not  legal,  position  in 
clawing  back  "profits"  from  all 
contractors,  where  they  have 
only  been  made  by  those  able  to 
obtain  discounted  medicines. 

Prompt  Government  action 
to  enforce  its  own  regulations 
may  mean  the  parallel  import 
market  remains  limited,  but  that 
will  help  neither  the  DHSS  or 
contractors  to  come  to  a  fair 
arrangement  over  how 
"excess"  profits  are  ^  V. 
recovered.  The  j\  y\ 
next  move  is  with  !  '  \ 
the  Department.       L.    i   '  „J 
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HD  scheme  unlawful 
Appeal  Court  confirms 

The  Department  of  Health  has  lost  is  appeal  on  the  HD  scheme, 
and  was  refused  permission  by  the  Court  to  carry  the  appeal  to 
the  Lords  last  week. 


A  High  Court  ruling  which  outlawed  the 
Government's  system  of  reimbursing 
chemists  for  prescribed  drugs  because  it 
discriminated  against  imported  medicines 
was  upheld  by  the  Court  of  Appeal. 

Three  judges  unanimously  dismissed 
an  appeal  by  Social  Services  Secretary 
Norman  Fowler  against  a  decision  of  Mr 
Justice  Taylor  that  the  two-tier  high 
discount  system,  introduced  in  January, 
wrongly  restricted  imports,  and  was  in 
breach  of  Article  30  of  the  EEC  Treaty, 
which  relates  to  free  movement  of  goods 
between  member  states. 

Mr  Fowler  was  refused  leave  to  appeal 
to  the  House  of  Lords  and  the  court 
declined  to  refer  to  any  question  of  law  to 
the  European  Court  of  Justice. 

The  Association  of  Pharmaceutical 
Importers  had  backed  the  case,  brought 
against  the  Government  by  two  firms 
engaged  in  parallel  importing.  The 
current  value  of  such  import  trade  was 
said  to  be  about  £40m  a  year. 

Bomore  Medical  Supplies,  of  Borough, 
South  East  London,  and  Eurochem,  of 
Andover,  Hants,  who  each  have  a 
turnover  of  £4m  a  year,  had  complained 


that  the  discount  system  discriminated 
against  importers  because  it  obliged  them 
to  sell  products  at  much  lower  prices  than 
were  profitable,  or  forced  them  to  increase 
their  prices  to  a  point  where  they  lost  their 
competitive  edge. 

Lord  Justice  May,  giving  a  reserved 
judgment,  said  the  price  levels  of 
pharmaceutical  products  in  the  EEC 
varied  considerably.  Those  in  the  UK  were 
markedly  higher  than  those  in  Italy, 
France  and  Belgium.  The  market  in  the 
UK  was  substantial  and  profitable.  Almost 
the  whole  of  the  cost  was  met  by  the  NHS. 

Under  the  HD  system,  pharmacists 
were  obliged  to  endorse  prescriptions 
where  the  drugs  dispensed  had  been 
obtained  at  a  price  more  than  12  per  cent 
below  the  current  Drug  Tariff  price. 
Reimbursement  was  cut  by  20  per  cent  on 
such  scripts.  That  might  involve  a  little 
more  work  from  the  chemist  but  the  judge 
said  he  did  not  think  that  could  affect  the 
result  of  the  case  one  way  or  the  other. 

Lord  Justice  Glidewell  and  Sir  John 
Donaldson  (Master  of  the  Rolls)  agreed  in 
dismissing  the  appeal  and  declining  to 
refer  to  the  case  to  the  European  Court. 


DHSS  considers 
next  move 

The  Department  of  Health  is  this 
week  studying  the  outcome  of  its 
appeal  on  the  high  discount  scheme 
with  a  view  to  taking  its  case  to  the 
Lords,  a  spokesman  said. 

Although  the  Court  of  Appeal  upheld 
the  decision  that  the  scheme  was  unlawful, 
and  refused  leave  to  appeal  to  the  Lords, 
the  DHSS  can  also  seek  leave  of  the  Upper 
House  to  take  the  case  to  them. 

Mr  Brian  Lewis,  chairman  of  the 
Association  of  Pharmaceutical  Importers, 
now  predicts  a  surge  in  the  use  of  licensed 
imports,  but  feels  the  Government  will 
introduce  a  scheme  to  recover  excess 
profits. 

Pharmaceutical  wholesalers  are 
waiting  to  see  what  the  Department  of 
Health  does  next,  and  if  use  of  imports  by 
pharmacists  increases  dramatically. 


Whether  Unichem  become  involved 
with  parallel  imports  all  hinges  on  the 
Department's  next  move,  says  managing 
director  Peter  Dodd.  "In  Holland  Pis  are 
treated  very  much  like  generics.  There  is  a 
separate  list  and  pharmacists  endorse  their 
scripts  and  are  paid  as  such.  If  such  a 
system  was  adopted  here  reimbursement 
would  be  at  the  right  level  and  it  would 
safeguard  manufacturers,"  he  says. 

If  the  Department  introduces  an 
averaging  system  to  recover  excess 
profits,  there  will  be  an  explosion  in  use  of 
imports  and  every  wholesaler  will  get 
involved,  he  predicts.  The  problem  then  is 
that  there  will  not  be  sufficient  product  to 
meet  demand,  and  those  who  cannot 
obtain  imports  will  be  unfairly  discounted. 

"The  Department  will  be  loath  to 
introduce  across  the  board  averaging,  as  it 
will  be  begging  for  a  lawsuit,"  says  Mr 
Dodd. 

Vestric  managing  director  Peter 
Worling  does  not  believe  the  loss  of  the 
appeal  will  radically  affect  the  present 


position.  "PI  has  stayed  at  a  lower  rather 
than  a  higher  level.  If  demand  is 
stimulated  then  we  will  have  to  react  to  it. 
But  we  won't  be  acting  overnight." 

His  concern  is  that  an  upsurge  in 
demand  will  mean  more  unlicensed 
imports  and  supplies  handled  by  people 
without  a  wholesale  dealers  licence.  If  the 
DHSS  ensure  the  market  is  controlled  it 
will  remain  limited,  he  believes.  At 
present  it  accounts  for  about  £40m  of  the 
£  1,274m  of  medicines  dispensed  through 
FPC  pharmaceutical  services. 

Pharmaceutical  Services  Negotiating 
Committee  chief  executive  Alan  Smith 
says  any  individualisation  of  discount  is 
now  likely  to  be  null  and  void.  The  DHSS 
will  want  to  recover  discounts  on  an 
average  basis,  he  predicts,  and  main  line 
wholesalers  will  come  into  the  arena. 

"In  six  months  when  things  have  settled 
down  the  Department  will  insist  on  a 
discount  inquiry.  We  are  committed  to 
such  inquiries,  and  while  we  do  not 
welcome  this  one,  the  Public  Accounts 
Committee  will  probably  insist  on  it." 

Alternatively  the  DHSS  could  fix  the 
price  of  affected  products  in  the  Drug 
Tariff  under  Regulation  28  of  the  General 
Medical  and  Pharmaceutical  Regulations 
1976.  "This  would  encourage  purchase  of 
parallel  imports  or  force  UK 
manufacturers  to  bring  down  prices.  It 
would  be  a  short  term  gain,"  he  says. 

Drug  prices  will  not  be  reduced  overall 
as  the  Government  will  end  up  picking  up 
costs  under  the  Pharmaceutical  Price 
Regulation  Scheme  when  manufacturers 
increase  prices  on  other  products. 

A  call  for  urgent  Government  action  to 
stop  "windfall"  profits  has  come  from  the 
Association  of  the  British  Pharmaceutical 
Industry.  It  has  been  warning  Ministers  of 
the  need  to  act  for  months,  says  director 
John  Griffin. 

Ad'  details  for 
dentists  issued 

Dentists  may  now  advertise  in  the 
Press  and  on  radio  or  television 
provided  they  keep  to  guidelines 
issued  by  the  General  Dental 
Council. 

The  advertising  should  facilitate  an 
informed  choice  by  patient  and  be  limited 
to  the  dentist's  name  and  qualifications, 
practice  address,  hours  of  attendance, 
arrangements  for  emergency  treatment, 
availability  of  NHSS  treatment  and  the 
charge  for  an  initial  consultation  to 
determine  the  cost  of  private  treatment. 
Press  advertisements  should  not  exceed  8 
by  15cm. 


1042 


Chemist  &  Druggist  7  December  1985 


I  hope  they  don't  adopt  this  system." 


Guild  accepts 
4 ,7pc  pay  offer 

Members  of  the  Guild  of  Hospital 
Pharmacists  have  voted  to  accept 
the  4.7  per  cent  across  the  board 
pay  offer. 

All  but  two  groups  voted  in  local 
ballots  to  accept  the  offer  although  many 
commented  that  members  had  done  so 
with  great  reluctance,  Guild  Council 
heard  at  its  meeting  last  week.  Council 
instructed  divisional  officer  Donna  Haber 
to  settle  on  its  behali. 

The  rise  will  mean  around  an  extra  £5  a 
week  gross  for  the  lowest  paid  basic  grade 
pharmacist  pharmacist  with  a  new  scale 
salary  scale  starting  at  just  over  £7,000 
rising  to  around  £8,800.  A  pharmacist  on 
the  bottom  point  of  the  staff  pharmacist 
scale  will  get  an  extra  £8  a  week  gross, 
with  the  salary  scale  starting  at  just  over 
£9,7000  and  rising  to  nearly  £13,000.  The 
increase  is  thought  unlikely  to  help  in 
resolving  the  staff  shortages. 

Council  also  discussed  a  suggestion 
from  the  management  side  of  Whitley 
Council  that  a  different  approach  be  taken 
in  solving  the  out-of-hours  dispute.  In 
effect  the  proposal  was  for  an  increase  in 
salary  to  be  negotiated  "so  that  salaries 
should  reflect  pharmacists'  professional 
standing,  including  a  commitment  to 
provide  reasonable  emergency  duty."  This 
would  have  the  effect  of  possibly  making 
salaries  a  little  more  competitive, 
depending  on  the  amount  of  cash  on  offer, 
while  at  the  same  time  solving  a  problem 
—  the  out-of-hours  dispute  —  that  has 
been  around  since  1979. 

Council  agreed  there  should  be 
further  debate  with  the  management  side 
and,  if  this  was  productive,  a  consultative 
document  will  be  produced  for  members. 

Cullen  resigns 
in  speech  row 

The  president  of  the  Guild  of 
Hospital  Pharmacists,  Mr  A.M.S. 
Cullen,  has  resigned  following  his 
public  suggestion  that  employing 
extra  technicians  instead  of 
pharmacists  could  achieve  a  more 
efficient  dispensing  and 
distribution  service. 

Guild  Council  received  several 
reports  from  members  expressing  concern 
over  the  statements,  which  had  been 
widely  interpreted  as  referring  to  a 
reduction  in  the  number  of  hospital 
pharmacist  posts  available,  at  its  meeting 


on  November  28.  Council  though  this 
incompatible  with  the  aims  and  objectives 
of  the  Guild. 

A  statement  issued  later  by  the 
executive  on  behalf  of  Council  said: 
"Although  the  president  had  intended 
these  to  be  personal  remarks  it  was 
Council's  view  that  such  views  could  not 
be  dissociated  from  the  office  of  president. 
Mr  Cullen  offered  his  resignation  if  this 
were  seen  to  be  in  the  best  interests  of  the 
Guild.  Given  the  serious  nature  of  this 
matter  and  after  much  deliberating, 
Council  accepted  his  resignation." 

Council  recognised  the  contribution 
Mr  Cullen  had  made  to  the  Guild  over 
many  years  and  he  remains  a  member  of 
the  Council.  Mr  W.T.  Brookes,  district 
pharmaceutical  officer,  Crewe,  vice- 
president,  takes  the  office  of  president 
until  the  annual  meeting  in  February. 

RPA  replies  to 
Countess  Mar 

The  call  in  the  House  of  Lords  by  the 
Countess  of  Mar  for  a  review  on  the 
restrictions  on  dispensing  GPs  has 
brought  a  swift  response  from  the 
Rural  Dispensing  Association. 

In  a  letter  to  the  Countess,  lohn 
Davies,  RPA  secretary,  says  the  job  of  a 
doctor  is  to  diagnose  and  prescribe.  In  the 
majority  of  cases  doctors  dispense  purely 
on  the  grounds  of  financial  need. 

"The  NHS  Regulations,  the 
Government  and  logic  all  declare  that 
medicines  should  be  dispensed  through 
the  pharmacy  under  properly  supervised 
conditions,"  he  says.  "The  monopoly  of 
diagnosis,  prescribing  and  dispensing  all 
from  the  same  source  has  obvious  dangers 
and  is  not  in  the  best  interests  of  patients." 

Mr  Davies  suggested  freedom  of 
choice  in  rural  areas  often  meant  the 
patient  having  to  tell  the  doctor  he  wished 
to  obtain  medicines  from  a  pharmacy,  and 
risk  the  consequences. 


Animal  tests 
uninhibited' 

Experiments  with  animals  to 
facilitate  the  marketing  of 
toothpaste  and  similar  cosmetic 
products  will  not  be  inhibited  by  the 
Animals  (Scientific  Procedures)  Bill, 
Lord  Glenarther,  Home  Office 
Under  Secretary,  made  clear  in  the 
Lords  last  week. 

He  said  there  was  a  clear  duty  to 
ensure  that  substances  like  toothpaste, 
soaps  and  shampoos  were  safe  for  the  user 
and  for  the  people  producing  them.  He 
pointed  out  that  only  0.5  per  cent  of  total 
experiments  carried  out  on  animals 
related  to  the  production  of  cosmetics. 

Lord  Northfield  (Lab),  an  adviser  to  a 
pharmaceutical  company,  said  he  could 
not  speak  on  behalf  of  the  pharmaceutical 
industry  but  he  knew  it  welcomed  the  Bill. 
The  industry  was  steadily  reducing  the  use 
of  animals  in  experiments,  but  they  were 
still  needed  to  determine  the  "very  slim 
borderline  between  effective  and 
sometimes  dangerous  doses."  Lord 
Auckland  (Con)  questioned  whether  the 
Bill  needed  to  be  strengthened  to  catch 
unethical  companies  outside  the 
Association  of  the  British  Pharmaceutical 
Industry. 


Oakes  busy 

Mr  Gordon  Oakes  MP  (Lab,  Halton), 
the  Pharmaceutical  Society's 
"retained  opposition  MP"  has  been 
busy  recently,  with  written 
questions  on  the  new  contract. 

The  activity  follows  a  briefing  from  the 
Pharmaceutical  Services  Negotiating 
Committee.  However,  Mr  Oakes,  too,  is 
coming  up  against  the  Minister's  non- 
committal approach  to  questions  on  the 
timing  of  the  necessary  legislation. 
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Colourcare  International,  Chester. 


Congratulations! 

To  all  those  laboratories  who  made  September  yet  another 
fantastic  month  for  the  photofrnishing  industry. 

Colourcare  International,  Chester  won  a  Kodak  Gold  Award  for 
four  months  of  consistently  high  quality  finishing  and  Berkhamsted 
Photographic,  Berkhamsted  gained  a  Silver  Award  for  similar  results 
over  two  months. 

Furthermore,  no  less  than  nine  laboratories  achieved  the  Kodak 
Point  Standard  and  are  now  poised  for  future  Silver  and  Gold  Awards. 

Industry  standards  have  never  been  higher.  Our  congratulations 
to  everyone  and  lets  hope  these  present  levels  can  be  maintained. 


TABLE  OF  MERIT,  SEPT  1985. 

Colourcare  International,  Chester 

Berkhamsted  Photographic 

Colorama  Processing  Laboratories  Ltd,  London 

Colourcare  International,  Neath 

Colourcare  International,  Newmarket 

Grunwick  Processing  Labs,  Borehamwood 

One  Hour  Foto,  Maidstone 

Regency  Film  Service,  Enfield 

Same  Day  Photo,  Maidstone 

Speedy  Photo  Services,  Bath 

R.  H.  Williams,  Haverfordwest 


THE  KODAK  AWARDS  FOR  QUALITY. 

The  competition  is  open  to  all  independent  photo- 
hnishers  who  use  Kodak  'Ektacolor  Paper  and  formulated 
chemicals. 

Kodak  and  its  subsidiary  companies  are  excluded. 

All  photonnishers  who  regularly  and  continuously 
return  full  sets  of  quality  monitoring  strips  to  the  Kodak 
Monitoring  Service  are  automatically  included  in  the  scheme 
which  runs  from  April  to  November  1985. 

For  pictures  that 
match  the  memories. 


Kodak  and  Ektacolor  are  trademarks 


NEWS 


Pharmacists  foot 
the  hill 

Pharmacists  have  lost  out  to  the 
tune  of  over  £500,000  through 
dispensing  blacklisted  prescriptions 
since  the  limited  list  was  introduced 
in  April. 

While  on  average  only  one  or  two 
scripts  are  returned  per  pharmacy,  in 
England  and  Wales  this  amounts  to  15,000 
scripts  a  month  at  an  average  cost  of  £4.25 
per  item.  "It  may  be  trivial  per  contractor, 
but  overall  it  is  a  lot,"  says  Alan  Smith, 
chief  executive  of  the  Pharmaceutical 
Services  Negotiating  Committee. 

The  number  of  blacklisted  scripts 
refused  payment  has  remained  remarkably 
constant  since  the  limited  list  was 
introduced  eight  months  ago.  PSNC  still 
maintain  it  is  unfair  for  a  pharmacist  to  be 
automatically  penalised  for  dispensing  a 
blacklisted  item  —  the  item  should  be  paid 
for  the  first  time  but  not  subsequently,  it 
says. 

DTI  consults  on 
liability  law 

The  Department  of  Trade  and 
Industry  has  issued  a  consultative 
document  seeking  views  on  the 
implementation  of  the  EEC  Product 
Liability  Directive. 

The  Directive,  adopted  on  July  25,  will 
make  manufacturers  and  importers 
throughout  the  Common  Market  strictly 
liable  for  damage  caused  by  defects  in 
their  products  (C&D,  November  30, 
pl020).  Although  it  is  a  step  towards 
harmonisation,  the  Directive  allows 
Member  States  to  take  different  positions 
on  a  few  points.  These  options,  on  which 
views  are  particularly  invited,  include  the 
"state  of  the  art"or  "development  risks" 
defence,  and  the  setting  of  financial  limits. 

The  development  risks  defence 
provides  that  a  producer  will  not  be  liable 
if  he  can  prove  that  the  state  of  scientific 
and  technical  knowledge  at  the  time  he  put 
the  product  into  circulation  was  not  such 
as  to  enable  the  defect  to  be  discovered. 

The  Government  has  accepted  that 
there  are  grounds  for  the  defence  in  the 
UK,  given  that  it  is  strictly  defined  in  the 
Directive.  The  burden  of  proof  will  fall 
squarely  on  the  producer. 

Strict  liability  will  attach  to  anyone  who 
presents  himself  as  the  producer,  for 
example,  by  putting  an  own-brand  label 
on  the  product,  and  —  where  the 
|  producer  cannot  be  identified  —  to  any 

L046 


Mr  Richard  White,  from  Market 
Deeping,  has  written  to  Lincolnshire  FPC, 
after  receiving  its  standard  letter  warning 
him  he  has  breached  his  terms  of  service 
for  dispensing  a  blacklisted  item  (PSNC 
says  no  service  committee  case  has  been 
brought  yet  for  this  "offence"). 

He  asks  that  dentists  and  hospital 
doctors  should  be  warned  of  the 
"possibilities  of  formal  investigation  should 
they  transgress  this  minefield  of  red  tape." 
Mr  White's  October  Drug  Tariff 
amendments  also  arrived  late,  after  he  had 
dispensed  several  blacklisted  products. 

"It  is  irksome  enough  to  be  refused 
payment  for  an  item  dispensed  in  good 
faith  against  a  perfectly  legal  prescription 
(in  terms  of  the  Medicines  Act)  just 
because  the  prescriber  has  used  a  brand 
name  instead  of  the  generic  name,  even 
though  that  brand  is  the  only  source 
available,  and  is  therefore  what  would  be 
dispensed  and  paid  for  if  the  prescriber 
had  asked  for  the  generic.  To  be 
threatened  in  addition  with  disciplinary 
action  for  breaking  these  ill-conceived 
rules  is  adding  insult  to  injury,"  he  says. 


supplier  of  the  product,  including  the 
retailer,  who  cannot  identify  anyone 
further  up  the  chain  of  the  supply. 

The  consultative  document  states  that, 
for  NHS  staff,  the  supplier  of  medicines 
would  be  the  health  authority,  not  the 
member  of  staff  involved  so  the  authority 
would  need  to  keep  records  of  its  drug 
sources  to  avoid  liability  under  the 
Directive.  Community  health  care 
personnel  such  as  pharmacists  and  GPs 
who  are  self-employed  but  under  contract 
would  be  expected  to  maintain  adequate 
records  or  be  subject  to  liability  if  the 
producer  could  not  be  identified. 

A  product  is  deemed  to  be  defective 
when  it  does  not  provide  the  safety  a 
person  is  entitled  to  expect.  The  document 
draws  attention  to  the  complex  issues 
surrounding  adverse  reactions  to 
medicines.  The  safety  one  is  reasonably 
entitled  to  expect  from  a  powerful 
medicine  used  to  treat  a  life-threatening 
condition  may  be  less  than  expected  from 
a  medicine  for  a  less  serious  condition, 
says  the  document. 

The  Government  proposes  to 
implement  the  Directive  through  primary 
legislation  as  soon  as  possible.  Comments 
on  the  consultative  document  should  be 
sent  by  February  19,  1986  to  the 
Consumer  Safety  Unit,  Department  of 
Trade  and  Industry,  Room  2713,  Millbank 
Tower,  London  SW1P4QU. 
□  The  Consumers  Association  wants  the 
rights  purchasers  have  when  returning 
faulty  goods  to  be  extended  to  people  who 
receive  them  as  presents. 


TPC  guilty' 
—  Ombudsman 

The  Health  Service  Commissioner 
found  a  family  practitioner 
committee  guilty  of  serious 
maladministration  over  its 
treatment  of  a  Jewish  pharmacist 
who  wished  to  close  his  pharmacy 
for  religious  reasons. 

Three  years  after  allowing  the 
pharmacy  to  close  on  Saturday  and  Jewish 
holidays,  Bolton  FPC  withdrew  the 
concession  following  unsubstantiated 
information  given  to  the  Local 
Pharmaceutical  Committee  secretary  that 
the  arrangements  had  caused  "unrest"  and 
rota  difficulties  among  local  pharmacists. 
The  pharmacist  was  not  told  about  these 
allegations  and,  after  failing  to  get  the 
decision  reversed,  took  the  matter  to  the 
Department  of  Health  which,  although 
pointing  out  there  was  no  right  of  appeal  to 
them  on  such  matters,  advised  the  FPC  to 
revert  to  the  previous  arrangements. 

Meanwhile  the  pharmacist  complained 
to  the  Health  Service  Commissioner.  "The 
way  they  took  their  decision  to  withdraw 
the  concession  and  the  way  they  informed 
the  pharmacist  was  arbitrary,  irregular 
and  amounted  to  a  denial  of  natural 
justice,"  the  Commissioner  said.  "The 
pharmacist  was  neither  told  of 
unsubstantiated  allegations  against  him 
about  his  failure  to  provide  a  service,  nor 
given  an  opportunity  to  answer  them." 

Sir  Kenneth  Stowe,  permanent 
secretary,  said  the  Department  was 
consulting  on  possible  legislation  allowing 
a  direct  appeal  to  the  Secretary  of  State  in 
hours  of  service  matters.  "First  Report  from 
the  Select  Committee  on  the 
Parliamentary  Commissioner  for 
Administration  1984-5:  The  Reports  of  the 
Health  Service  Commissioner  1983-4", 
HMSOI9.90. 


BPA  bites  back 

Charles  Flynn,  joint  secretary  of  the 
British  Pharmacists  Association 
(UK)  has  written  to  Mrs  Thatcher 
after  the  petition  delivered  last 
week  by  the  PSNC  and  PGC. 

Mr  Flynn  promises  action  in  the  courts 
by  the  Association  should  the  Government 
attempt  to  introduce  the  new  contract 
through  new  primary  legislation,  coupled 
with  an  "unprecedented  and  massive 
publicity  campaign  throughout  the  land  to 
ensure  the  public  are  fully  aware  of  this 
unworthy  legislation." 
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NI  contract 
outlined  to 
Ulster  Chemists 


applied  to  Northern  Ireland.  "Firstly,  the 
scales  suggested  for  GB  were  only 
proposals  and,  as  such,  it  would  have  been 
up  to  your  PCC  negotiators  to  make 
alternative  recommendations.  Any 
adjustment  would,  however,  have  to  be 
within  the  present  global  sum,  without  any 
additional  funding." 

He  continued:  "It  is  too  much  to  expect 
that  no  contractors  would  be 
disadvantaged.  The  task  for  the 
negotiators  is  therefore  to  reach  a  balance 
which  is  acceptable  to  the  majority." 

Mr  Cheyne  had  reminded  the  meeting 
earlier  that  pharmacists  who  accepted  the 
responsibility  for  negotiating  on  their 
behalf  were,  in  most  instances,  ordinary 
community  pharmacists  who  were  trying 
to  maintain  their  practices  and  keep  them 
viable  "just  like  the  rest  of  you".  He  said 
negotiating  for  colleagues  could  be  a 
thankless  task  because  it  was  seldom 
possible  to  satisfy  all  interests. 

Turning  to  the  limited  list  Mr  Cheyne 
said  early  signs  indicated  the  limited  list 
measures  were  effective  —  script  numbers 
in  the  Province  for  the  first  five  months 
showed  an  average  drop  of  3  per  cent  —  a 
figure  disputed  later  by  Mr  T.I.  O'Rourke, 
PCC  secretary  who  put  the  figure  at  nearly 
9  per  cent. 

Mr  Cheyne  said  arrangements  would 
be  made  to  enable  NI  patients  to  have 
oxygen  concentrators." 

He  then  spoke  of  parallel  imports:  "It  is 
my  understanding  that  few  parallel 
imported  medicines  are  used  here,  but 
provided  they  are  properly  licensed  and 
labelled  they  are  legally  acceptable. 

"As  far  as  veterinary  medicines  are 
concerned,  as  there  is  only  limited 
marketing  authorisation  in  most  European 
Member  States,  and  none  yet  in  the 
Republic  of  Ireland,  the  parallel 
importation  scheme  for  human  medicines 
is  inappropriate."  He  said  consultation  was 
taking  place  about  other  arrangements 
which  would  enable  the  importation  or 
reimportation  of  veterinary  medicines, 
other  than  immunological  products,  which 
were  licensed  and  appropriately  labelled 
for  marketing  in  the  UK.  Importation 
would  have  to  be  by  licensed  wholesalers, 
veterinary  practitioners,  pharmacists  or 
appropriate  registered  retailers.  "The 
effect  of  this  new  arrangement  will  be  that 
legitimate  traders,  such  as  pharmacists, 
will  be  able  to  legally  obtain  and  import 
these  products  at  a  price  which  is 
competitive,"  said  Mr  Cheyne. 

Mr  Cheyne  concluded  by  urging  those 
in  the  commercial  sphere  to  be 
courageous  enough  to  accept  the 
challenge  of  change.  There  were  countless 
references  to  the  important  role  which 
community  pharmacy  does  play  and  the 
high  regard  in  which  the  general  public 
held  the  profession. 


Brian  Cheyne.  chief  pharmacist 


List  ill-conceived 
and  ill-considered 

The  limit  list  had  had  an  unwanted 
side  effect  for  contractors  in 
Northern  Ireland,  according  to 
Ulster  Chemists'  Association 
president  Terry  Hannawin. 
Confusion  among  GPs  had  meant 
an  increased  demand  for  generics 
since  April,  with  many  members 
having  to  stock  both  proprietary 
and  generic  forms  of  many  drugs 
increasing  their  financial 
investment. 

The  limited  list  had  been  ill-conceived 
and  ill-considered  and  had  been  foisted  on 
an  unsuspecting  public  and  an  ill  - 
prepared  medical  profession,  Mr 
Hannawin  said.  He  understood  contractors 
were  now  also  expected  to  be  fully 
informed  of  the  availability  of  all  generics 
and  whether  they  had  a  code  [Pharmacists 
in  NI  have  to  endorse  scripts  with  a  drugs' 
code  before  they  are  sent  for  computer 
pricing] .  "We  have  to  be  aware  when 
patents  expire  on  proprietary  drugs  and,  if 
several  makes  of  a  generic  are  available,  to 
identify  and  supply  only  the  cheapest, 
because  payment  is  based  on  the  lowest 
price  available." 

The  profession  had  to  persuade 
pharmaceutical  companies  and  legislators 
that  "pharmacy  is,  and  must  always 
remain,  the  only  suitable  outlet  for  the  sale 
of  medicines  to  the  public." 

Earlier  Mr  Hannawin  has  advised  the 
meeting  that  the  UCA  was  aware  that  a 
number  of  pharmaceutical  companies 
were  actively  considering  making 
arrangements  to  train  grocery  assistants  in 
the  selling  of  medicines.  "We  have  not,  as 
yet,  been  able  to  confirm  these  intentions 
as  far  as  NI  is  concerned." 

Mr  Hannawin  paid  tribute  to  Billy 
Cooper,  "a  very  valued  and  hardworking" 
member  of  the  Committee,  who  had 
resigned  m  October  after  31  years 
involvement  with  the  UCA. 


Pharmacy  contractors  in  Northern 
Ireland  have  been  warned  that  a 
new  contract  package  for  the 
Province  —  based  on  a  model  of  the 
already  announced  one  for 
Scotland,  but  with  modified 
payment  scales  —  would  mean 
"...reflecting  the  local  requirement 
for  the  NHS  pharmaceutical 
services  without  extravagant  use  of 
resources."  And  the  terms  of  service 
will  contain  a  definition  of 
professional  standards  required  for 
retention  of  an  NHS  contract. 

Pharmacists  were  given  an  assurance 
that  both  the  Pharmaceutical  Society  of 
Northern  Ireland  and  the  Pharmaceutical 
Contractors  Committee  would  be 
consulted  and  could  advise  when  the 
necessary  regulations  were  prepared.,  by 
the  chief  pharmacist  in  the  Province,  Mr 
Brian  Cheyne,  when  he  addressed  the 
annual  meeting  of  the  Ulster  Chemists 
Association  last  week.  He  reiterated  the 
Government's  intention  to  introduce  the 
new  contract  "as  soon  as  practically 
possible." 

Mr  Cheyne  continued:  "As  you  will 
know,  the  situation  in  NI  is  that  although 
informal  discussion  has  taken  place 
between  the  Department  and 
representatives  of  the  PCC,  no  formal  offer 
has  been  made  locally. 

However,  changes  in  the  number  and 
distribution  of  pharmacies  in  contract  with 
Area  Boards  would  have  meant  supporting 
pharmacies  with  a  small  dispensing  role, 
where  it  was  considered  as  essential  for  the 
provision  of  a  comprehensive  service,  Mr 
Cheyne  said.  "At  the  same  time  non- 
essential pharmacies,  with  a  low  volume  of 
NHS  dispensing,  which  operate  at  a  high 
overall  cost  to  the  service,  would  have 
been  offered  a  compensation  payment  to 
encourage  them  to  give  up  contracts. 

"Under  these  arrangements  it  would 
have  been  necessary  to  identify  whether  or 
not  there  was  need  for  further  service,  or  if 
the  existing  service  in  an  area  adequately 
met  the  public  needs.  In  order  to  do  this 
some  form  of  Pharmacy  Practice 
Committee  would  have  been  established  to 
advise  Area  Health  Boards,  whether  or  not 
to  make  contractual  arrangements  in 
individual  situations." 

And  Mr  Cheyne  had  a  further 
assurance  for  contractors  concerned  that 
the  Scottish  scales  might  have  been 
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Pur  put  their  range  of  teats  on  television  nexl 
Could  this  be  the  end  of  latex?  CV""/^ 


n.  Nationally.  In  front  of  20  million  women. 

■ 


Gx: 

A  response  to 
growing  demand. 

The  response  by  GPs  to  the  launch  ofGx  has  been  very 

encouraging. 

Gx  have  set  up  the  freefone  Gx  Direct  Ordering  System' 
to  allow  you,  the  Pharmacist  to  take  full  advantage  of  this 
expanding  new  market. 

Remember: 

%Gxisa  brand,  and  is  reimbursed  at  full  Gx  list  prices. 
%Gx  is  here  to  stay 

#  Gxis  available -anywhere  in  the  UK. 

#  The  Gx  sales  force,  together  with  continuing 
advertising  activity,  will  ensure  an  increasing  demand 
forGx. 

Dial  100  and  ask  for  Freefone  Gx  to  order  the  special 
Introductory  Starter  Pack: 

%0na  Sale-or-Return  basis  -  no  financial  risk 

#  90  days  free  credit 
0  Substantial  discounts. 


A  member  of  the  Glaxo  Group  of  Companies 


INEWS^ 


Making  Progress 

The  Panel  on  Child  Nutrition  met 
last  Friday  to  clarify  the  official 
attitude  towards  Wyeth's  follow-on 
milk.  Progress,  after  criticism  that 
the  product  infringed  Goverment 
guidelines. 

The  Panel  considered  that  the  milk 
used  for  babies  through  the  first  six  months 
of  life  should  be  breast  milk  or  an  infant 
formula,  with  weaning  food  approximately 
introduced  from  four  to  six  months. 

For  babies  over  six  months  the  foilow- 
on  milk  Progress,  correctly  made  up,  may 
be  used  as  part  of  the  diversified  diet  and 
as  an  alternative  to  cow's  milk. 

This  is  contrary  to  a  DHSS  statement  of 
two  months  ago,  and  also  of  international 
guidelines  followed  when  the  product  was 
introduced,  say  Wyeth.  The  company  is 
taking  immediate  steps  to  conform  with  the 
Panel's  recommendation. 


£1,000  fine  

An  Isle  of  Wight  pharmacist  was 
fined  £1 .000  and  ordered  to  pay  a 
£1,000  costs  last  week  after  pleading 
guilty  to  defrauding  the  NHS. 

Michael  Haynes  of  Ryde  had  earlier 
denied  14  counts  of  false  accounting  and 
obtaining  money  by  deception  in  the  trial 
at  Portsmouth  Crown  Court. 

The  prosecution  told  the  court  Haynes 
had  altered  prescriptions  at  his  three 
chemist  shops  on  the  Isle  of  Wight  to 
falsely  claim  fees  and  payments  he  was  not 
entitled  to  from  the  pricing  bureau. 

Mr  Haynes  changed  his  plea  to  guilty 
on  four  counts  of  false  accounting  and 
obtaining  property  by  deception  and  the 
prosecution  accepted  his  other  pleas. 


Vaccine  note 

The  National  Pharmaceutical 
Association  is  to  include  advice  on 
supplying  homoeopathic  whooping 
cough  vaccine  in  its  December 
Supplement. 

Pharmacists  faced  with  a  request  for 
the  vaccine,  should,  say  Chemist  Defence 
Association  solicitors,  tell  patients:  1) 
there  is  an  effective  low  risk  allopathic 
vaccine  available;  2)  The  doctor  should  be 
contacted  before  considering  alternatives; 
3)  There  is  no  evidence  that  homoeopathic 
pertussis  vaccine  is  effective,  but  if  the 
official  vaccine  is  contraindicated  it  can 
be  tried.  The  vaccine  should  only  be 
supplied  if  it  has  a  product  licence  and  is 
prescribed. 


■TOPICAL  REFLECTIONS  » 

by  Xroyser 


Vitamins  — 
how  vital? 

Last  week  we  saw  an  article  headed  "The 
vitamin  dilemma  facing  the  pharmacist." 
I've  always  felt  myself  to  be  reasonably 
sure  of  my  ground  when  discussing 
vitamin  needs  with  patients... or  customers. 
My  uncertainty  of  what  to  call  the  people 
who  come  to  us,  gives  piquancy  to  that 
certain  ambivalence  we  feel  when  asked 
our  opinion  —  are  we  disinterested 
advisers,  or  shopkeepers  anxious  to  make 
every  possible  sale?  Our  prestige, 
particularly  among  less  well  informed  is 
sometimes  underestimated  by  us.  People 
believe  what  we  say.  Knowing  this  better 
than  we  do,  manufacturers  are  dead  keen 
to  get  us  to  stock  their  product. 

Sanatogen  were  in  recently  with  a  little 
parcel  "just  for  pharmacists..."  Bookers 
followed,  days  later,  with  what  looked  to 
me  like  a  near  duplicate  of  the  current 
Seven  Seas  range,  but  which  they 
informed  me  was  the  result  of  research. 
Oh,  and  would  I  be  interested  in  the 
Ladycare  range?  "Out!"  I  shouted,  raising 
my  vitamin  enriched  boot. 

So  far  as  I'm  concerned  although 
vitamins  are  essential  to  health  there  are 
enough  in  a  normal  diet  —  unless  the 
patient  for  some  reason  is  unable  to  absorb 
them,  or  is  taking  drugs  which  affect 
uptake.  I  sell  them  to  people  who  show 
need,  unless  they  are  unbalanced  in  their 
attitude.  I  let  customers  buy  vitamins  to 
supplement  their  normal  food  if  they  want 
to  but  generally  suggest  small  doses,  and  a 
review  of  the  diet. 

Yes  I  am  a  fruit  and  nut  case,  but  take 
animal  proteins  in  moderation.  Though  the 
mercenary  part  of  me  grieves  the  lost 
profit,  I  cannot  bring  myself  to  flog 
vitamins  just  to  make  the  extra  sales. 
Despite  sales  material  which  either 
promises  instant  perfect  health  and  vigour, 
or  operates  to  varying  degrees  the 
unsubtle  ploys  of  fear  selling  eg  "Ii  you 
don't  take  enough  of  x/y/z  you  will  shorten 
your  life  or  become  deficient". 

The  dilemma  is  more  apparent  than 
real.  There  is  no  real  conflict.  We  are 
professionals  and  must  act  professionally 
when  asked  for  advice.  Believe  it  or  not, 
the  profit  in  money  doesn't  come  into  it... 


Democracy 

I  hope  every  contractor  will  note  that 
elections  are  being  held  for  positions  on 
the  Local  Pharmaceutical  Committees, 
and  for  PSNC.  Nominations  are  being 
called  for  now.  Rather  nice,  in  view  of  the 


raucous  allegations  that  neither  PSNC  nor 
LPCs  had  the  right  to  speak  for 
contractors,  let  alone  pharmacists! 

It  might  be  as  well  to  keep  these  notices 
available  to  show,  when  those  with  a 
cynical  view  for  truth,  try  to  mislead 
people  who  are  not  in  a  position  to  know 
the  reality.  But  for  what  it  is  worth,  I  think  it 
is  clear  the  British  Pharmacists  Association 
has  been  dismissed  and  is  not  being 
considered  as  a  negotiating  force  on  the 
contract.  The  embarrassment  of  those 
taken  in  will  ensure  they  are  never  listened 
to  again.  Ain't  that  right,  Dr  Owen? 

Pat  on  the 
back  for  Pat 

Every  man  jack  of  us  must  rejoice  with 
Shropshire  pharmacist  Pat  Beardsley  at  his 
having  been  able  to  leapfrog  the 
leapfrogging  company  who  sought  to  wipe 
him  out.  Congratulations! 

The  trouble  is  that  not  many  of  those 
leapfrogged  have  been  able,  or  in  truth 
been  willing  to  face  the  prospect  of 
making  such  a  change.  Having  been 
leapfrogged  previously  in  a  way  which 
really  precluded  my  making  such  a  move 
then,  I  find  the  imminent  threat  of  a  much 
closer  interloper  is  forcing  me  to  look 
actively  as  the  same  sort  of  proposition.  It's 
not  funny.  The  rent  being  asked  for  one  set 
of  premises  (600  ft)  is  three  times  my 
present  allowance.  Unless  I  doubled  the 
business  done,  I'd  go  bust  in  a  year.  The 
company  currently  sniffing  round  here 
have  tons  of  money  and  could  easily  sweat 
it  out  for  two  or  three  years. 

A  bout  of 
buying 

Beecham  have  bought  Norcliff  Thayer  and 
Reheis  Chemicals  from  Pantry  Pride,  who 
themselves  bought  all  Revlon.  What  a  pity 
Beecham  didn't  aquire  the  Revlon 
cosmetics  business.  Then,  we  might  have 
been  able  to  re-establish  mutually 
profitable  business.  There  was  something 
about  Revlon  which  reminded  me  of  sunny 
Sicily. 


■  Following  pleas  from  the  Wales  Council 
for  the  Disabled  and  others,  the  DHSS  has 
reinstated  night  drainage  bags  without  a 
return  valve  to  the  list  of  prescribable 
appliances  with  effect  from  December  1 . 
The  reinstated  products  are  Simpla  SI 
bags  (Simpla  Plastics)  and  Macpak  No  5 
bags  (Macarthys). 
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HOW  MUi 

COMPANY'S  T  \ 

A  WASTE 


I  OF  YOUR 
ADVERTISING  IS 
)F  MONEY? 


The  buying  and  selling  of 
advertising  time  on  television 
should  by  rights  be  a  pretty 
straightforward  business. 

On  the  one  hand,  the  adver- 
tiser wants  to  reach  his  cust- 
omers at  the  most  economical 
price. 

On  the  other  hand,  the  con- 
tractors want  to  sell  the  airtime 
at  the  most  profitable  rate. 

It  should  be  like  any  other 
business;  a  bit  of  haggling, 
followed  by  a  sensible 
compromise. 

So  it's  hard  to  explain  to  a 
rational  marketing  man  why  it 
costs  on  average  around  £6  to 
talk  to  a  thousand  housewives 
in  one  part  of  the  country,  but 
only  £3.40  in  the  Yorkshire 
Television  area. 

It's  so  hard  to  explain,  that 
some  television  contractors 
have  made  the  whole  business 
of  selling  their  airtime  as 
obscure  as  mediaeval  alchemy. 

And  about  as  likely  to 
produce  gold  for  the  advertiser. 

How  did  this  situation 
come  about? 

All  the  television  companies 
compete  with  all  the  other 
companies  for  the  biggest  share 
of  an  advertiser's  national 
budget, 

As  a  result  of  this  rivalry,  the 
less  competit  ive  stat  ions  have 
resorted  to  offering  astonishing 
deals  to  unwary  advertisers. 


Deals  which  look  terrific,  in  terms 
of  the  station's  normal  rates,  but 
which  seem  distinctly  under- 
whelming when  compared  with 
the  network  as  a  whole. 

Contractors  have  tried  to  set 
advertiser  against  advertiser 
in  the  curious  belief  that  each 
and  every  one  of  them  would 
hap]  )ily  pay  through  the  nose  for 
his  airtime,  so  long  as  his  com- 
petitor was  paying  even  more. 

Unfair  shares  for  all? 

The  wheeling  and  dealing 
revolves  around  the  concept  of 
the  'share  deal'  and  the  station 
average  price. 

This  is  how  it  works:  a  tele- 
vision contractor  who  covers, 
say,  13%  of  the  country's  homes 
will  say  to  an  advertiser, 
"Give  me  more  than  13%  of  your 
total  national  budget  and  I'll 
knock  a  bit  off  the  price  of  your 
airtime." 

There's  nothing  sinister 
about  it.  We  do  it,  everyone  does 
it.  It's  the  way  the  market  works. 

But  because  it  focuses  the 
advertiser's  attention  on  the 
comparative  costs  within  one 
area,  it  can  take  his  eye  off  the 
much  more  crucial  issue  of  air- 
time value  across  the  network 
as  a  whole. 

He  can  be  offered  an  appar- 
ently competitive  deal  in  that 
area,  and  yet  still  be  paying  well 
over  his  average  advertising 
cost  for  each  unit  he  sells  there. 


You  can't  really  call  that  a 
discount,  It's  called  a  premium. 

Why  are  Yorkshire  Television 
telling  you  all  this? 

Because,  of  all  the  major 
contractors,  we  offer  the  best 
value  airtime  on  the  network. 
This  year,  for  instance,  the  most 
expensive  station  was  charging 
75%  more  on  average  than  we 
were  for  airtime. 

In  terms  of  audience,  this 
meant  that  for  every  1000  house- 
wives who  saw  your  commercial 
on  Yorkshire,  only  570  would 
have  seen  it  on  the  other  station, 
and  it  would  have  cost  you 
exactly  the  same. 

If  you're  an  advertiser  doing 
business  in  our  part  of  the 
country,  we'll  be  happy  to  take 
you  on  board. 

And  as  far  as  deals  are 
concerned,  we  could  have  sold 
our  total  airtime  this  year  at 
10%  below  the  network  average 
price,  and  still  delivered  a 
healthy  return,  both  to  our- 
selves and  our  advertisers. 

So  we  can  even  afford  to  start 
the  haggling. 


YORKSHIRE 
TELEVISION 


Gillette  kick  off 
with  World  Cup 

Gillette  are  launching  a  consumer 
promotion  called  "Win  with  the  Winners 
World  Cup". 

The  Contour,  Blue  11,  Gil  and 
Platinum  blades  along  with  the  Contour 
and  Foamy  shaving  foams,  are  among  the 
lines  being  promoted  in  the  campaign 
which  is  endorsed  by  soccer  personalities 
Jimmy  Greaves  and  Ian  St  John. 

The  World  Cup  promotion  —  running 
from  now  until  next  June  —  kicks  off  this 


month  with  a  pre-Christmas  offer  of  a 
World  Cup  shaving  kit,  reduced  from  £3 
to  £1.99  which  features  a  free  offer  of  a 
Gillette  World  Cup  Mexico  book.  Phase 
two  runs  through  January  and  February 
offering  a  free  World  Cup  information  kit 
with  proof  of  three  purchases.  The  kit 
includes  a  wallchart  and  a  photograph  of 
the  home  teams.  Point  of  sale  material  and 
on-pack  promotions  will  support  the  offer. 

Gillette  plan  to  spend  ZVz  million  on 
television  advertising  for  the  final  phase  of 
the  campaign,  when  the  free  World  Cup 
book  will  be  available  to  customers  who 
buy  three  products.  They  are  supplying 
point  of  sale  publicity  material  for  next 
year's  promotions,  including  rack 
headcards,  leaflets,  dump  bins  and 
gondola  headcards.  The  campaign  will 
also  be  supported  by  consumer 
competitions  and  promotions  in  the 
national  and  consumer  press.  Gillette  UK 
Ltd,  Great  West  Road,  Isleworth, 
Middlesex. 


Shaving  the  day 

The  Skin  Fitness  Company's  first  product, 
after  shaving  moisturiser,  is  being 
launched  onto  the  market.  Retailing  at 
£3.95  for  a  60ml  tube,  it  is  designed  to 
alleviate  soreness  and  other  shaving 
related  skin  problems.  It  contains 
calendula  extract  and  collagen  derivatives 
and  is  rapidly  absorbed,  the  company 
claims. 

Advertising  for  the  product  will  appear 
in  400  Underground  sites  in  mid-January 
and  on  London's  Capital  Radio  in 
February,  to  run  through  to  March.  The 
Skin  Fitness  Company  Ltd,  13  Chester 
Bow,  London  SW1 . 


December  offers 
from  Numark 

The  December  Numark  promotion  will 
include :- 

Alberto  V05  shampoo  and  conditioner 
and  Crystal  Clear  hairspray;  Elastoplast 
pre-cut  plasters  and  dressing  strip; 
Kodacolour  VR  Film;  Lil-lets;  Marigold 
housegloves;  Nice  N  Easy;  Numark 
conditioner  and  shampoo;  Nusoft  all-in- 
one  shaped  elasticated  nappies;  Pampers; 
Silkience  hairspray;  Vosene  shampoo; 
Wella  Colour  Confidence  and 
Shockwaves  wet  gel;  Andrex  bathroom 
tissue;  Baby  Wet  Ones;  Cossack  mens, 
hairspray;  Handy  Andies  pocket  pack; 
Impulse  body  spray;  Kodak  disc  3600 
camera  and  tele  disc  camera;  Lynx 
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deodorant  body  spray  for  men;  Profile 
razor  and  two  pivoting  twin  blades;  Profile 
blades;  Radox  herbal  bath  salts;  Reach 
toothbrushes  (two  for  the  price  of  one); 
Style  Perms;  Sweetex;  Timotei  shampoo 
and  Whistling  Pops. 

Family  care  specials  include  Cream 
E45,  Eno  Fruit  Salt,  Feminax,  Numark 
expectorant  cough  relief,  paracetamol 
tablets  and  soluble  aspirin  tablets,  Optrex, 
Clearine,  Eye  Dew,  Optrex,  Rennie, 
Setlers,  Sinutab  and  Veganin  tablets. 
Independent  Chemists  Marketing  Ltd,  51 
Boreham  Road,  Warminster,  Wiltshire 
BA129JU. 

Warner-Lambert  are  introducing  a  200ml 
pack  (£1.69)  of  Agarol  to  replace  the 
170ml  size.  In  form  and  strength  the 
product  remains  the  same.  Warner- 
Lambert  Health  Care,  Mitchell  House, 
Southampton  Road,  Eastleigh,  Hants. 


No  flies  on 
Spira  products 

Travel  Accessories  have  negotiated  the 
sole  UK  distribution  rights  to  Spira  anti- 
mosquito  products.  These  include  Spira 
coils  —  flat  spirals  of  hard  material 
containing  Allethrin  insecticide.  A  pack  of 
ten  with  two  metal  stands  retails  at  £1.10. 
Each  coil  will  bum  very  slowly  emitting  a 
pleasant-smelling  vapour  for  eight  hours 
which  is  deadly  to  all  flying  insects. 

The  Spira  continental  is  a  ceramic 
hotplate  within  a  protective  plastic  ball 
and  two  protruding  pins  to  plug  directly 


into  a  continental  mains  socket.  The  pins 
rotate  so  that  the  unit  can  remain  upright 
in  a  vertical  or  horizontal  socket.  A  tablet 
is  placed  inside  which  produces  an 
odourless  and  invisible  vapour  for  10 
hours  —  deadly  to  all  flying  insects.  The 
power  consumption  is  6w  and  the  unit  is 
packed  with  30  tablets  (£3.99). 

The  Spira  UFO  is  a  12v  version  of  the 
continental  and  works  in  the  same  way 
with  the  same  tablets.  This  model  is 
packed  with  20  tablets  (£4.25). 
Replacement  tablets  are  available.  Travel 
Accessories  (UK),  POBoxlO, 
Lutterworth,  LeicsLEU  4FB. 


ON  TV 
NEXT  WEEK 


G  Grampian 

U  Ulster 

STV  Scotland 

B Border 

G  Granada 

(central) 

C  Central 

A  Angha 

Y  Yorkshire 

CTV  Channel  Islands 

TSW  South  West 

HTV  Wales  &  West 

LWT  London  Weeke 

id  TTV  Thames  Televis 

on  TVS  South 

C4  Channel  4 

Bt  TV-am 

TT  Tyne  Tees 

Actifed  Compound  linctus  and  expectorant: 

AH  areas 

AltacitePlus:  U,TTV,C4 
Askit  powders:  STV 
Beecham  Hot  Lemon:  All  areas  except  Bt 
Benylin  expectorant:  All  areas 

Benylin  paediatric:  Y,C 
Biactol:  G,C4 
Blue  Stratos  after  shave  lotion:  All  areas 
Crookes  Strepsils:  AD  areas  except  CTV,Bt 
Dixcel:  All  areas 


Duracell:  All  areas 

Durabeam:  STV,G,Y,C,A,TVS,TTV 
Faberge  Fleurs  Du  Monde:  G,C,TVS,TTV 
Gold  Seal  batteries:  AH  areas 

Jerome  hair  and  body  glitter:  Bt 
Listerine:  All  areas 

Nurofen:  All  areas  except  CTV,C4,Bt 

OilofUlay:  TTV,C4 
Old  Spice:  All  areas  except  Bt 

Perfect  Colour  by  Cutex:  All  areas 

Resolve:  All  areas  except  Bt 

Robitussin:  U,STV,G,Y,C,A,HTV,TVS,TT,Bt 
Sanatogen  vitamins:  All  areas 

Sensodyne  toothpaste:  A,HTV,TSW, 
LWT,TTV,TT,C4 
Sinutab:  All  areas 

Uloy  cleanser:  GTV,STV,B,G,Y, 
C,A,HTV,TSW,TVS,TT,C4 
Yardley:  All  areas 

Yardley  White  Satin  All  areas 
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Farley's  £2m 
for  Complan 

Farleys  are  putting  £2m  behind  their 
recently  relaunched  Complan  range 
(C&D  November  2) .  Current  usage  is 
largely  restricted  to  convalescents  and  the 
elderly.  Advertising  and  promotional 
support  is  planned  to  broaden  usage 
among  athletes,  slimmers  and  children. 

A  £750,000  television  advertising 
campaign  breaks  nationally  in  January 
and  runs  until  April.  The  television 
commercial  uses  the  catch  "when  you're 
feeling  down  Complan  picks  you  up",  as  a 
reminder  of  the  brand's  new  positioning. 

Complan  currently  takes  85  per  cent  of 
the  £10m  liquid  foods  market.  Product 
manager  Andy  Bramston  hopes  to 
increase  sales  by  20  per  cent  in  1986. 

Farley's  are  joining  forces  with  health 
visitors  and  Community  Service 
Volunteers  to  distribute  30,000  "Winter 
warmth  plan  packs"  to  elderly  at  risk  from 


cold.  The  packs  contain  tips  on  keeping 
warm  from  the  Health  Education  Council, 
DHSS  leaflet  SB17. 

Each  pack  also  contains  a  sample 
sachet  of  Complan.  CSV  is  to  use  its 
contacts  in  local  radio  to  publicise  the 
campaign,  and  a  tape  has  been  made  for 
broadcasting. 

Scout  and  Cub  groups  are  also  joining 
in  by  placing  posters  in  local  communities 
warning  of  the  risks  of  cold  and  inviting 
people  to  send  off  for  a  hypothermia  fact 
sheet.  The  "Cold  can  kill"  posters  are  also 
available  from  the  Farley's  for  community 
pharmacists,  along  with  the  fact  sheet. 
Farley  Health  Products  Ltd,  Ton  Lane, 
Plymouth  PL3  SUA. 


Heinz  baby  food 
-  biggest  splash 

Heinz  are  running  their  biggest  ever  baby 
food  promotion  to  celebrate  the  company's 
centenary  year.  The  promotion  will  be 
supported  by  national  advertising  in 
mother  and  baby  publications  in  January 
and  February. 

By  collecting  any  five  labels  from 
different  Heinz  baby  food  varieties,  and 
sending  them  together  with  the  till  receipt 
and  a  claim  form,  the  parent  will  receive  in 
return  vouchers  for  the  full  price.  These 
vouchers  will  be  personalised  to  the  store 
of  purchase  and  can  be  redeemed  against 
future  purchases  of  Heinz  baby  food  at  that 
store.  The  offer  closes  on  April  30,  1986. 

In  addition,  the  parent  will  receive  a 
savings  book  which  will  contain  five 
detachable  pages,  each  offering  a  £1 
voucher  off  any  baby  product  with  every 
50  Heinz  baby  foods  ingredients  panels 
returned  with  it  by  post,  throughout  the 
centenary  year.  H.J.  Heinz  Co  Ltd,  Hayes 
Park,  Hayes,  Middlesex. 


are 

IHIBITANEI 


TRADE  MARK 


[  antiseptic  lozenges  j 

Chlorhexidine  Hydrochloride 
Benzocaine 

•  Effective  antiseptic 
treatment  for  mouth  and 
throat  infections 

•  Helps  prevent  secondary 
infection  following 
tonsillectomy  and  tooth 
extraction 

•  Pleasant  flavour,  rapid 
relief  p 

tor 
th.6  tliroot 


Full  information  available  from 
Care  Laboratories  Limited 
Lindow  House,  Beech  Lane, 
Wilmslow,  Cheshire  SK9  5HG 

A  subsidiary  company  of 
Imperial  Chemical  Industries  PLC 
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A  passport 
to  riches... 

Unichem's  "Passport  to  riches"  1986 
promotional  game  for  pharmacists  and 
staff  offers  22,000  prizes  worth  a  total  of 
£350,000. 

The  year-long  promotion  commences 
on  January  1  —  game  board  and 
competition  rules  will  be  distributed  later 
this  month.  "Passport  to  riches"  replaces 
the  current  classic  winners  promotion,  and 


is  linked  to  orders  of  monthly  special 
offers.  It  again  involves  matching  symbols 
on  scratch  cards  to  a  game  board  to  claim 
cash  and  holiday  prizes. 

The  game  takes  travel  as  its  central 
theme.  Participating  pharmacists  will  be 
issued  with  miniature  passport  game 
tickets  for  every  £10  of  promotional  goods 
purchased.  The  passport  contains  a  card 
with  a  series  of  scratch  panels.  A  token 
from  the  card  is  to  be  saved  on  the  game 


board  for  "collect  and  win"  prizes  of 
holidays  ranging  from  a  weekend  for  two 
in  Paris  to  a  fortnight  for  two  in  Rio  plus 
£2,000  cash.  Other  destinations  include 
Fiji,  Mauritius,  Florida  and  the  Far  East 
(cash  alternatives  are  available) .  There  are 
also  8,000  prizes  of  holiday  money  to  be 
won. 

Scratch  panels  offer  the  chance  to  win 
one  of  11 ,000  instant  cash  prizes  valued 
from  £5  to  £10,000.  The  staff  element  of  the 
promotion  has  been  increased  with  the 
opportunity  to  win  additional  instant  cash 
prizes  from  £20  to  £250. 

A  further  part  of  the  game  is  an  attempt 
to  involve  manufacturers.  Representatives 
with  products  on  promotion  have  felt 
uninvolved  in  the  past,  according  to 
Unichem  marketing  director  Bill  Hart. 
Participating  pharmacists  are  asked  to 
display  the  game  board  anywhere  in  their 
shop,  complete  with  a  picture  of  the 
products  currently  on  special  offer  (the 
picture  of  the  15  specials  per  month  will  be 
sent  out  by  post). 

Representatives  whose  companies  are 
participating  in  the  promotion  at  any  stage 
during  the  year  will  give  the  pharmacist  a 
voucher  to  be  entered  in  a  monthly  drawn 
for  cash  prizes  of  £1 ,000  if  the  board  is 
displayed  when  he  calls. 

"The  game  is  well  named,"  says  Mr 
Hart.  "The  combination  of  this  promotion 
along  with  our  own  brand  advertising 
campaign  is  a  strong  base  for  our  drive  for 
more  members  in  1986." 

Mr  Hart  reports  no  difficulty  in  selling 
the  promotion  to  manufacturers.  It  was 
oversubscribed,  he  says,  and  the 
companies  taking  part  had  to  be 
"rationed."  Several  times  last  year  sales  of 
promotional  lines  were  up  100  per  cent  on 
the  previous  year.  "The  worst  increase  was 
40  per  cent,"  he  says.  "We  want  to  keep 
this  impetus  going."  Unichem  Ltd, 
Unichem  House,  Cox  Lane,  Chessingion, 
Surrey. 


Rimmel:  lip 
service  to  eyes 

Rimmel  are  adding  two  new  lines  to  their 
range  of  lip  products  and  introducing  a 
new  Maybelline  eyeliner. 

Cleversticks  for  Lips  are  lipsticks  in 
crayon  form.  They  come  in  six  shades  — 
cherry,  currant,  heather,  candy,  clover 
and  berry  —  and  retailing  at  £0.99. 

Rimmel's  new  lip  glosses  are  packaged 
in  burgundy  compacts.  Six  shades  are 
available  —  holly,  shell,  bramble,  toffee, 
grape  and  fuchsia  —  retailing  at  £0.85. 

The  Maybelline  eyeliner  is  a  liquid 
make-up  in  silver,  copper,  emerald, 


amethyst,  blue  and  ebony.  It  comes  with  a 
fine  brush  applicator  and  retails  at  £1 .90. 

All  the  new  lines  will  be  in  the  shops 
from  January  1,  1986.  Rimmel 
International  Ltd,  17  Cavendish  Square, 
London  W1M0HE. 


More  Nappi-Wite 

As  from  December  9,  Nappi-Wite  are 
discontinuing  their  341g  pack  and 
replacing  it  with  a  l,000g  pack.  Retailing 
at  £1 .80,  the  new  size  is  packed  in  dozens, 
and  has  a  modernised  look,  emphasising 
that  the  product  may  also  be  used  in  the 
washing  machine.  Nappi-Wite  Ltd,  27 
Temple  Street,  Birmingham  B25DB. 


Vidor  and 
their  shadow... 

In  a  pre-Christmas  offer,  Crompton  Vidor 
are  giving  away  a  twelve-page  shadow- 
picture  book  for  children  with  the 
purchase  of  any  torch  or  lantern  from  the 
Vidor  range.  Copies  of  the  book  can  also 
be  purchased  separately  for  60p. 

The  book,  specially  produced  in  a 
limited  edition  by  Crompton  Vidor  for 
children  of  all  ages,  illustrates  how  to 
produce  shadow  silhouettes  of  birds  and 
animals,  using  the  hands  and  a  torch  or 
hand-lantern.  A  total  of  19  examples  are 
given  in  the  book.  The  company  is  also 
offering  Vidor  grab-bags  as  prizes  for  the 
best  original  designs  in  a  competition 
which  will  run  until  February  28,  1986. 
Crompton-Parkinson  Ltd,  Woodlands 
House,  The  Avenue,  Cliftonville, 
Northampton  NN1  5BS. 

Goldfinger  

Dream  Nails  are  introducing  a  new 
concept  in  false  nails  —  13  Vz  carat  rolled 
gold  stick  on  nails. 

Retailing  at  £9.95  each,  they  are 
available  in  eight  different  sizes  and  are 
stuck  on  with  an  adhesive  (£1.25). 
Coloured  aluminium  nails  with  patterns 
are  also  available  and  retail  at  the  same 
price.  Each  initial  order  comes  with  a  free 
display  stand.  Dream  Nails  Ltd,  52  Station 
Parade,  Barking,  Essex. 

Kenner  Parker 
give  us  a  Hugga 

Kenner  Parker  (Europe)  will  be  launching 
a  range  of  Hugga  Bunch  dolls  in  January 
1986.  The  range  will  feature  six  toys,  mini 
dolls  and  miniatures  all  with 
accompanying  baby  Hugglets.  Copyright 
Promotions  say  over  15  major  companies 
have  already  signed  licences  to  produce 
over  85  different  items. 

Licensed  products  available  in  1986 
will  include:  toiletries,  children's  clothing 
and  footwear,  nightwear,  stationery  items 
clocks,  duvet  covers  and  textiles,  bags  an 
puzzles.  Kenner  Parker,  whose  range  is 
already  available  in  the  USA,  will  be 
supporting  the  launch  with  a  national 
advertising  campaign.  A  one-hour 
television  special  featuring  live  action, 
animations  and  special  effects  has  been 
aired  in  the  USA  and  been  awarded  an 
EMMY.  A  further  five  specials  are  now  in 
production.  Copyright  Promotions  Ltd, 
90  Tottenham  Court  Road,  London. 
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Enter  Frenchie 
Cosmetics 

A  new  company  called  Frenchie 
Cosmetics  are  launching  a  range  oi  colour 
cosmetics  under  the  banner,  "Creative 
Colour." 

Aimed  at  the  budget  priced  sector  ol 
the  market,  the  products  are  designed  to 
appeal  to  the  teenager/twenties  bracket. 

The  Frenchie  range  consists  oi  kohl 
eyeliners  (£0.69),  nail  polishes  and 
lipsticks  (£0.79),  eye  crayons  and 
mascaras  (£0.99)  to  quartet  eyeshadows 
and  trio  blushers  (£1.29). 


Using  flexible  modular  displays  a  full 
range  can  be  displayed  on  two  linear  feet 
for  an  initial  outlay  of  £130,  says  the 
company.  POS  material  features  the 
"Creative  Colour"  copyline  and  highlights 
the  fact  that  the  products  are  not  tested  on 
animals. 

The  range  is  backed  up  by  a  support 
service  focussing  on  the  resupply  of 
individual  colours  with  personal  shade 
selection  from  the  16  shades  of  nail  polish 
and  14  shades  of  lipstick.  Magazine 
advertising  is  planned  for  early  1986, 
details  to  follow.  Distributed  by,  Columbia 
Products  Ltd,  Sherbourne  Avenue,  Isle  of 
Wight,  PO  33  3PX. 


Ginger  up! 

The  Gingerwine  Co  of  Letchworth  have 
launched  a  new  concentrated  form  of 
gingerwine  essence  for  home  use.  It  makes 
up  to  about  2'/2  litres  of  ready  to  drink 
non-alcoholic  gingerwine  cordial.  It  will 
retail  at  £0.95  for  a  50ml  bottle.  The 
Gingerwine  Co,  11  Wyrley  Dell, 
Letchworth,  Herts  SG62TG. 


Plastered  with 
S&N  badges! 

Over  600,000  Elastoplast  packs  with 
"magic  badges"  will  be  sold  in  during  the 
first  six  weeks  of  1986.  They  are  designed 
to  appeal  to  mothers  with  young  children, 
the  company  says. 

Each  pack  contains  one  of  six  magic 
badges  which  are  cartoon  members  of  the 
Elastoplast  family  and  show  alternative 
types  of  dressings  including  Freddie 
fabric  plaster,  Debbie  dressing  strip, 
Norman  knuckle  plaster,  Fiona  fingertip 
plaster  and  Andy  Airstrip.  The  2m  by 
3in  badges  are  plastic  which  reduces  in 
size  and  increases  in  thickness  when 
heated.  Children  can  colour  them  and 
give  them  to  mum  to  heat  and  transform 
into  a  badge,  key  fob,  or  pendant,  says  the 
company. 

Elastoplast  fabric  large  Airstrip,  (large 
and  economy),  Clear  (large),  and  fabric 
6.3m  x  lm  packs  will  carry  the  promotion. 
Smith  and  Nephew  Medical  Ltd,  PO  Box 
81,  Hessle  Road,  HullHU32BN. 


Care 

Cetmion 

JR. 

PC. 


TRADE  MARK 


scalp  medication 


Cetrimide 

i  Effectively  treats 
dandruff 

•  Acts  against  bacteria 
without  drying  the  skin. 

#  Relieves  itching 

for 
the  scalp 

Full  information  available  from 
Care  Laboratories  Limited 
Lindow  House,  Beech  Lane, 
Wilmslow,  Cheshire  SK9  5HG 

A  subsidiary  company  of 
Imperial  Chemical  Industries  PLC 
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Good  omens  for 
'86  —  Silver  Book 


Sales  of  cosmetics  and  toiletries  in  the  year 
ending  March  1985  continued  to  be 
buoyant,  says  the  Silver  Book  which 
forecasts  that  1986  will  be  a  good  year  with 
consumer  spending  rising  by  3.8  per  cent. 

Cosmetic  and  toiletry  sales  into  the  UK 
trade  in  the  year  to  March  1985  were  worth 
£856m  at  m.s.p.  This  was  an  increase  of 
8.7  per  cent  on  sales  in  the  comparable 
year-ago  period,  with  real  growth 
estimated  to  be  4.5  per  cent. 

Demand  is  reported  to  have  been  most 
lively  in  the  October-December  and 
January-March  periods.  And  advance 
figures  for  the  second  quarter  of  1985 
suggest  that  demand  increased  by  15.9 
per  cent  on  the  same  period  in  1984. 
Prices  are  expected  to  be  up  by  5!/2  per 
cent,  with  real  growth  in  excess  of  10  per 
cent.  Over  the  12  months  to  June  1985 
Silver  Book  predicts  a  demand  increase  of 
10.5  per  cent. 


Deodorants  and  antiperspirants 
recorded  the  best  real  growth  up  9.5  per 
cent  using  constant  prices.  Other  products 
to  show  strong  growth  are  hair 
preparations  (7.2  per  cent),  and  dental 
products  (7  per  cent). 

Skin  care  preparations  recorded  the 
highest  growth  in  price  (  +  6.5  per  cent), 
followed  by  make-up  items  (  +  5.7  per 
cent)  and  fragrances  ( +  4.8  per  cent). 
Overall  prices  rose  by  4.2  per  cent. 

Advertising  expenditure  in  the  period 
totalled  £112m,  an  increase  of  7  per  cent 
on  the  year-ago  figure.  It  was  due 
exclusively  to  a  72  V2  per  cent  increase  in 
support  given  to  men's  products  — 
principally  after-shaves  and  colognes. 
Support  for  other  products,  with  the 
exception  of  deodorants,  was  down. 

The  omens  for  1986  are  good,  says 
Silver  Book,  with  "incomes  rising  faster 
than  prices,  unemployment  beginning  to 
fall,  easements  in  taxation  —  consumer 
confidence  in  the  future  will  grow."  The 
Silver  Book  Review  ol  the  Cosmetic  & 
Toiletry  Preparations  Market,  March 
1985.  John  Hogston  Associates  Ltd,  23 
Golden  Square,  London  Wl . 


Sterling  look  at 
Christmas  cheer 

Sterling  Health's  new  television  campaign 
for  Andrews  brand  is  timed  to  coincide, 
they  say,  with  the  season  of  over- 
indulgence. 

The  30-second  commercials,  with 
10-second  variations,  will  run  in  the 
Yorkshire  region  for  five  weeks  from 
December  12.  Their  "off-colour  Pink 
Panther"  theme  will  then  be  taken  up  by 
Sterling's  milk  bottle  advertising  in  the 
Yorkshire  televison  area,  from  February  to 
May  1986. 


Sterling  Health  are  using  an  "off- 
colour  Santa"  range  of  display  materials  to 
remind  over-indulgent  revellers  that 
f  Andrews  Liver  Salts  can  relieve  the  effects 


of  too  many  Christmas  spirits.  The  display 
range  —  a  dump  bin,  trigger  card  and 
window  display  —  is  available  to  the  trade 
now.  Details  from  representatives  of 
Sterling  Health,  1  Onslow  Street, 
Guildford,  Surrey  GUI  4YS. 


Christmas  card 
from  Alpine  

Alphine  Laboratories  are  offering  any 
customer  requesting  three  or  more 
reprints  (not  necessarily  from  the  same 
negative),  free  Christmas  cards  and 
envelopes  with  their  photographs. 

They  are  also  giving  away  calendar 
mounts  with  all  colour  5  by  5in  and  7  by 
Sin  enlargements.  This  mount  has  an  "at  a 
glance"  calendar  panel.  This  like  the 
Christmas  cards  is  supplied  with  a  free 
postal  envelope.  Alpine  Laboratories, 
Upperthorpe,  Sheffield. 


Flasks  away! 

At  the  1986  International  Spring  Fair 
Thermos  will  be  unveiling  a  new  range  of 
metal  flasks  which  feature  a  rust-free 
plastic  base  and  handle. 

The  Midi  range  will  be  available  in  a 
wide  range  of  capacities  from  !41  (£2.95) 
to  1 .81  (£6.10)  and  there  is  a  choice  of  two 
colourways  —  white  and  silver.  Thermos 
Ltd,  Ongar  Road,  Brentwood,  Essex. 


Babysoft's 
new  two 


In  line  with  their  plans  to  extend  the 
recently  acquired  Babysoft  brand,  Stuart 
Edgar,  have  introduced  two  new  Babysoft 
products  to  the  range  —  kitchen  towels 
and  flow  wrapped  tissues. 

The  Babysoft  kitchen  towels  are 
available  in  beige,  blue  and  white,  and 
packaged  in  two's.  Each  two-ply  roll  has 
an  average  60  sheets. 


Packaged  in  a  polythene  wrapper  are 
the  Babysoft  flow  wrapped  tissues. 
Manufactured  in  mansize  with  75  tissues  to 
a  pack,  and  regular  with  100  tissues  to  a 
pack,  they  are  sold  in  12's  and  are  ready 
for  retailing  in  self  supporting  display 
trays. 

Blue  and  pink  wrappings  differentiate 
the  product  sizes,  while  the  tissues  are 
available  in  white  only. 

The  flow  pack  tissues  are  in  12  to  an 
outer,  and  the  kitchen  towels  are  in  outers 
of  12  double  packs.  Stuart  Edgar  Ltd, 
South  Lancashire  Industrial  Estate,  Bryn, 
Nr.  Wigan,  Lanes  WN4  8ED. 


Bard  launch 
Uriplan  range 

Bard  have  introduced  Uriplan,  a  system 
for  continence  care,  comprising  a  range  of 
products  and  services.  This  includes  a 
range  of  leg  bags,  a  penile  sheath  and 
adhesive  strip,  an  overnight  connection 
system  and  elastic  velcro  straps,  plus 
prefilled  catheters  and  urinals. 

Bard  claim  that  Uriplan  is  the  most  up- 
to-date  continence  care  range  on  the 
market.  They  believe  the  use  of  one 
descriptive  name  will  simplify  advising, 
prescribing  and  ordering  to  the  benefit  of 
GPs,  continence  advisers,  nurses, 
pharmacists  and  patients. 

The  range  also  includes  booklets  for 
carers  and  posters  for  surgeries.  Bard  Ltd, 
Pennywell  Industrial  Estate,  Sunderland 
SR4  9EW. 
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Videne  powder 
from  Riker 

Riker  Laboratories  have  introduced  a 
powder  formulation  of  Videne  containing  5 
per  cent  povidone  iodine  USP  (15ml,  £2.60 
trade). 

Videne  powder  is  indicated  for 
application  to  superficial  wounds,  such  as 
closed  post-operative  sites  and  lacerations, 
and  minor  burns,  in  the  treatment  and 
prevention  of  infection.  The  active 
constituent  is  an  iodophor  which  slowly 
releases  iodine  when  in  contact  with  the 
wound. 

The  powder  is  delivered  in  a  "puffing 
action"  ranging  from  a  gentle  dusting  to  a 
concentrated  stream  to  suit  circumstances. 
Videne  powder  is  a  GSL  product,  but  is 
available  on  prescription.  However,  the 
first  supplies  of  the  product  appear  in 
bottles  and  packs  labelled  "P,"  but  later 
stocks  will  show  the  new  status.  Riker 
Laboratories,  1  Morley  Street, 
Loughborough,  Leics  LEU  1EP. 


BRIEFS 

New  stocks  of  Nardil  tablets  are  film- 
coated  instead  of  sugar  coated,  causing  a 
change  in  appearance.  Parke-Davis 
Research  Laboratories,  Mitchell  House, 
Southampton  Road,  Eastleigh,  Hants. 
Didronel:  From  January  1,  1986, 
responsibility  for  marketing  and  sales  in 
the  UK  and  Ireland  will  be  with  Norwich 
Eaton  Ltd,  Hedley  House,  St  Nicholas 
Avenue,  Goslorth,  Newcastle-upon-Tyne. 
Riker  Laboratories  have  announced  that 
certain  products  will  not  be  supplied  after 
December  31,  when  the  product  licences 
lapse.  These  are  Rauwiloid  &  Veriloid, 
Veriloid,  Thiaver  and  Pentoxylon.  Riker 
Laboratories,  1  Morley  Street, 
Loughbourgh  Leics  LEU  1EP. 
Ventolin  Spandets:  the  engraving  on  the 
tablets  is  to  be  changed  to  AH/4K,  placed 
centrally.  The  breakline  divides  the  two 
halves  of  the  code.  The  tablets  are  to  be 
phased  in  with  normal  demand.  Allen  & 
Hanburys  Ltd,  Horsenden  House, 
Oldfield  Lane  North,  Greenford, 
Middlesex  UB60HB. 


Juvela  gluten-free  fibre  loaf  has  been 
approved  by  the  Advisory  Committee  on 
Borderline  Substances  for  prescription  for 
those  with  gluten-sensitive  enteropathies, 
including  steatorrhoea  due  to  gluten- 
sensitivity,  coehac  disease  and  dermatitis 
herpetiformis.  G.F.  (Bakeries)  Ltd,  494 
Honeypot  Lane,  Stanmore,  Middx. 

Novantrone  (mitozantrone)  has  had  its 

product  licence  extended  and  is  now 
indicated  in  the  treatment  of  adult  acute 
relapsed  myeloid  leukaemia,  and  non- 
Hodgkins  lymphoma.  Its  only  indication 
had  been  the  treatment  of  advanced  breast 
cancer.  Lederle  Laboratories,  Division  of 
Cyanamid  Great  Britain  Ltd,  Fareham 
Road,  Gosport,  Hants. 
Farmitalia  are  introducing  Minodiab  2.5 
(2.5mg)  tablets  to  complement  the 
existing  Minodiab  5.  Both  strengths  will  be 
available  in  60-tablet  blister  packs  (2.5mg 
£2.50,  5mg  £3.50  both  trade)  and  the  100 
and  1,000  packs  of  Minodiab  5  will  be 
discontinued  as  stocks  are  exhausted. 
Farmitalia  Carlo  Erba  Ltd,  Italia  House, 
23  Grosvenor  Road,  St  Albans, 
Herts  AL13AW. 


Care 


G 
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TRADF  MARK 

antiseptic  cream 

Cetrimide 

Strong,  yet  cleansing 
and  soothing 
Contains  cetrimide 
Only  available  from 
pharmacists 


for 
the  skin 

Full  information  available  from:  ^»»— *> 

Care  Laboratories  Limited  f\QX 
Lindow  House,  Beech  Lane, 
Wilmslow,  Cheshire  SK9  5HG 
A  subsidiary  company  of 
Imperial  Chemical  Industries  PLC 


You  may  well  be  surprised  to  see  pharmacists  because  it  means  the  unique 

names  like  Haliborange,  Nylax  and  Evans  philosophy  will  now  hold  good  for  all 

Dequacaine  under  the  Evans  banner,  these  extra  brands. 

But  from  now  on  all  these  famous       That  philosophy  enables  you  to  buy  all 

OTC  brands  are  part  of  our  portfolio,  our  products,  both  generic  and  OTC,  through 

That's  particularly  good  news  for  wholesalers.  So  you  can  buy  as  much  or  as 


/I 


i  Of  ¥TQ  multivitamins 

_  lit  JLiUsiSl  are  an  ideal 
ray  to  ensure  you         obtain  ten 
tamins  which  are  essential  to  good 
health  and  vitality.  Simply  take 
>ne  ever}'  day        after  breakfast. 
/itaPlus  from  Haiiboranee 


Adexolin 


Vitamin  drops  A,C  &  D 
for  a  sfror»g  start  in  life! 

Mm 


instant  eye  lotion 


HG9 


H&liboniii 


100 

TABLETS 


little  as  you  want  on  a  day  to  day  basis  selected  pre )ducts,  and  giving  ( >ur  OTC 

without  any  worries  about  overstocking,  brands  extensive  consumer  advertising 

It's  all  part  of  Evans  commitment  to  and  effective  RO.S. 
help  the  pharmacist  make  the  most  of  S( )  fr<  >m  nc >w  on 

his  business.  And  that's  why  well  be  we're  sure  you'll  have 

offering  generous  seasonal  discounts  ( >n  even  better  reason  to  say" 


\BOV 


A  member  of  the  Glaxo  Group 


EQUIPMENT 


John  Da  vies,  of  the  Castle  Pharmacy, 
Pembroke,  was  prepared  to  monkey 
around  a  bit  at  a  fete  in  Pembroke  Castle. 
Mr  Davies'  outfit  was  all  part  of  the  image 
for  Antica  Erboristeria  products,  on 
display  at  his  stall.  As  long  as  he  doesn't 
get  into  any  dirty  habits. . . 


Easing  the 
pressure... 

A  digital  blood  pressure  monitor  is 
available  from  distributors  Portspring, 
retailing  at  about  £100.  The  product  has 
automatic  inflation  and  a  built-in  pump, 
and  is  designed  for  low  power 
consumption,  says  the  company.  It  uses 
the  oscillo-metric  method  to  check  blood 
pressure,  measuring  pulse  waves  rather 
than  the  sound  of  the  blood  flow. 
Weighing  about  400g  including  batteries, 
the  monitor  is  distributed  by  Portspring,  51 
Oxford  Road,  Guisley,  Leeds. 


Ciba  Coming's  range  of  pH  meters  now 
includes  the  Delta  115.  Constructed  in 
Noryl,  this  model  has  a  battery/mains 
power  option  to  allow  complete  portability. 
A  mirror-backed  scale  aids  readings 
between  pH  0  and  14  and  over  the  range 
±700mV.  The  product  is  supplied  with 
electrode,  stand,  buffer  powders  and 
battery  eliminator 


How  you  bin? 

Self  locking  small  parts  storage  bins  are 
available  from  Advance  Storage  and 
Handling  of  Luton.  The  bins  are  made  up 
as  required,  using  self-locking  tabs  which 
do  not  need  tape  or  glue,  says  the 
company.  Made  from  corrugated  fibre- 
board,  the  bins  come  in  21  different  sizes 
with  panels  on  front  and  sides  for  part 
identification,  cost  and  stock  record. 
Advance  Storage  &  Handling,  9 A  Power 
Court,  Luton,  BedsLUl  3JJ. 


Propping  up  bars 

RJS  International  —  a  Signode  company 
—  have  introduced  a  range  of  bar-code 
printers  and  verifiers  for  the  European 
market.  The  Therma  Bar  2001  thermal 
|  printer  verifies  the  code  as  it  prints  it.  If 


any  code  is  out  of  spec  the  printer  either 
reprints  or  alerts  the  operator.  Labels  up  to 
216mm  wide  are  produced  at  25mm  a 
second.  Other  products  include  the 
Inspector  —  a  compact  bar  code  reader; 
an  Autoscan  verifier;  Codascan  case-code 
quality  control  instruments  and  high  speed 
label  applicators.  RJS  International, 
Ringway  House,  Kelvin  Road,  Newbury, 
Berks  RG132BD. 


No  tearowoys 
from  Avery 

Copies  of  stock  lists  can  now  be  virtually 
indestructable,  say  Avery  International, 
who  have  launched  non-tear  copier  sheets 
and  reinforced  copier  binder  paper.  The 
copier  sheets  are  made  from  four  micron 
coated  polyester,  and  are  already 
punched. 

The  reinforced  copier  binder  paper 
has  a  gold  edge  already  punched  and 
designed  not  to  bulk  in  files  or  cause  paper 
jams.  Avery  International,  Gardner  Road, 
Maidenhead  SL6  7PU. 


Whack  the  waste 

Waste  Whacker  have  introduced  an  air- 
operated  waste  compactor  which  puts 
waste  into  a  steel  liner  with  a  polythene 
bag  on  the  outside.  The  unit,  which 
measures  84  x  27in,  costs  £1,395  with 
compressor,  and  £895  without.  Waste 
Whacker  Ltd,  Holbrook,  Ipswich  IP9  2PT 


Duncan  Flockhart  and  Co  Ltd:  from 
Wednesday,  December  25  through  to 
Thursday,  January  2. 

Allen  and  Hanburys  Ltd:  from 
Wednesday,  December  25  through  to 
Thursday,  January  2. 

Hiker  Laboratories:  from  5pm  on  Monday, 
December  23  through  to  9am  on  Thursday, 
January  2.  Emergency  orders  on 
Loughborough  (0509)  268181. 

Bayer  UK  Ltd:  from  12  noon  on  Tuesday, 
December  24  through  to  Thursday, 
January  2. 

Glaxo  Laboratories  Ltd:  from 
Wednesday,  December  25  through  to 
Thursday,  January  2. 

William  Ransome  &  Son  pic:  from 
12.30pm  on  Friday,  December  20  through 
to  8.30am  on  Monday,  December  30  and 
again  on  Wednesday,  January  1. 


Putting  on 
the  airs... 

Airlite  is  a  compact  ventilation  fan  from 
Silavent,  with  an  "extremely  low"  power 
consumption  of  17  watts.  The  fan,  made  of 
wipe-clean  white  plastics,  has  a  built-in 
Edison  screw  base  and  fits  into  overhead 
spotlights  or  track  lighting.  Bayonet  cap 
fitting  models  are  available,  and  the  guard 
is  optional.  Measuring  about  170mm  long 
and  weighing  495gm,  the  fan  retails  at 
£17.35.  Silavent  Ltd,  32Blyth  Road, 
Middlesex  UB3  IDG. 


CLOSINGS^ 

Roche  Products  Ltd:  from  1pm  on 
Tuesday,  December  24  through  to  8.30am 
on  Thursday,  January  2. 

Dome/Holister-Stier:  from  12  noon  on 
Tuesday,  December  24  through  to 
Thursday,  January  2. 

Beecham  Research  Laboratories  and 
Bencard;  from  12  noon  on  Tuesday, 
December  24  through  to  8.45am  on 
Thursday,  January  2.  Answerphone 
service  for  emergency  inquiries  on  01-560 
5151. 

Warner-Lambert  (UK)  Ltd:  Eastleigh 

operations  from  12  noon  on  Tuesday, 
December  24  through  to  Thursday, 
January  2.  Staff  available  for  medical 
inquiries  on  December  24,  27,  30,  31. 
Pontypool  and  Motherwell  operations 
from  12  noon  on  Friday,  December  20 
through  to  Thursday,  January  2.  Personnel 
at  Pontypool  to  despatch  urgent  orders  on 
December  23,  24  (am),  27,  30,  31. 


■■CHRISTMAS 
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BIGGER 
RANGE, 

BIGGER 
PROFITS. 


We've  dramatically 
increased  the  range  to 
capture  your  imagination. 

And  packed  it  to 
capture  your  customers. 


/ 


Vestric 


We're  always  there,  we  always  care. 


The  new  increased  range  include; 

Almond  Oil  Castor  Oil 

Antiseptic  Cream  Citric  Acid 

Anti-Bacterial  Face  Wash  Clove  Oil 

Arrowroot  Coconut  Oil 

Aspirin  Tabs  Codeine  Linctus 

Aspirin  Sol  Tabs  Cold  Sore  Lotion 

Aspirin  &  Codeine  Tabs  Cold  Sore  Cream 

Boracic  Acid  pdr  Cough  Linctus 

Calamine  Lotion  Cream  of  Tartar 


mm 


Diarrhoea  Mixture 
Embrocation  Cream 
Epsom  Salts 
Eucalyptus  Oil 
First  Aid  Kit 
Foot  Cream 
Friars  Balsam 
Gees  Linctus 
Glucose  Powder 


Glycerin 
Glycer  Lemon 
Honey  and  Ipecac 
Glycer  Lemon  &  Honey 
Glyc  Thymol 
Gripe  Mixture 
Insect  Repellent 
Iodine  Tinct 
Kaolin  &  Morph  Mix 


Liquid  Paraffin 
Mag  Trisil  Mixt 
Menthol  Crystals 
Olive  Oil 

Paracetamol  Elixir 
Paracetamol  Tabs 
Pholcodine  Linct 
Sodium  Bicarbonate 
Surgical  Spirit 


Tartaric  Acid 
Toothache  Tincture 
Vapour  Rub 
Verrucae  Oint 
Witch  Hazel 
Zinc  &  Castor  Oil  Crm 


APPROVED  PRESCRIPTION  SERVICES  LTD.,  WHITCLIFFE  HOUSE,  WHITCLIFFE  ROAD,  CLECKHEATON,  WEST  YORKSHIRE  BD19  3BZ.  TEL:  (0274)  876776.  TELEX:  51561  APSTAB  G 
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TO 


It  should  have. 

Our  successful  TV 
campaign  'Thunder  &  Lightning' 
has  helped  make  Sensodyne 
Toothpaste  the  brand  leader  and  No.l 
profit  maker  in  chemist  outlets. 

Now  we're  spending  a  massive 
£2  Million+  on  National  TV  to  bring  even 
more  sensitive  teeth  customers  to  you. 


SENSODYNE 


Think  of  all  that  extra  profit 
you  can  make!  The  secret  of 
our  success  is  simple.  Sensodyne's 
unique  formula  works  and  nearly  every 
dentist  in  Britain  recommends  it. 

Order  both  Fresh  Mint  and  Original 
Sensodyne  now.  Ask  your  representative 
for  details  of  special  terms  or  contact  us 
direct  on  Hatfield  61151. 


SENSODYNE  TOOTHPASTE 

•  BRAND  LEADER. THE  PROFIT  LEADER. 


Stafford-Miller  Ltd..  Hatfield,  Herts.  AL 10  ONZ. 


MARKETING  WORKSHOP 


Pharmacy  —  the  only 
outlet  for  medicines 

'Market  through  pharmacies  and  we'll  like  you;  market  only 
through  pharmacies  and  we'll  love  you,"  NPA  director  Tim 
Astill  told  manufacturers  last  week.  And  it  was  a  theme  echoed 
by  other  community  pharmacists  at  the  workshop  on 
"Marketing  and  the  pharmacy."  The  formation  of  an  advisory 
panel  of  pharmacists  and  more  involvement  in  training  and 
teaching  selling  techniques  were  among  ideas  put  forward  for 
the  mutual  benefit  of  pharmacists  and  the  marketing  men. 


The  greater  dependence  on  NHS 
dispensing,  brought  about  by  the 
continuing  erosion  of  pharmacist's 
traditional  markets  by  supermarkets  and 
drug  stores,  and  the  change  in  his  role 
from  technician  to  knowledgeable  adviser 
were  significant  trends,  said  Mr  Astill. 
They  should  not  be  lost  sight  of  in  the  new 
contract  deliberations  and  the  effects  of 
the  limited  list,  parallel  importing,  doctors 
dispensing  and  the  Nuffield  inquiry. 

Patients  are  generally  visiting  the 
doctor  less,  so  self-medication  is 
becoming  more  important.  In  the  UK  in 
1984,  the  sale  of  major  OTC  medicines 
accounted  for  some  £350m.  Pharmacists 
had  "smiled  apprehensively"  at  an  article 
published  recently  in  the  Independent 
Grocer  (C&D  October  19)  portraying  the 
grocer  as  adviser  on  home  remedies,  Mr 
Astill  said.  Although  it  claimed  that  80  per 
cent  of  independent  grocers  are  asked  for 
advice  on  self-medication  for  minor 
ailments,  it  was  comforting  to  note  that 
more  than  60  per  cent  said  they  did  not 
have  enough  product  information.  "How 
many  grocers  might  recommend  Alka 
Seltzer  as  a  hangover  remedy  for  a  person 
on  anticoagulant  therapy?"  asked  Mr 
Astill. 

The  sale  of  medicines  through 
pharmacy-only  outlets  was  also  taken  up 
by  Jeremy  Clitherow,  NPA  board  member 
and  pharmacy  proprietor.  In  his  speech  on 
the  relationship  between  pharmacist  and 
company  representative  he  said:  "There  is 
no  single  act  guaranteed  to  cause  greater 
loss  of  confidence  in  a  pharmaceutical 
company  by  pharmacists  than  the 
proliferation  of  medicines  non-pharmacy 
outlets."  He  said  that  pharmacists  might 
accuse  the  public  of  being  fickle,  but  the 
same  could  be  said  of  suppliers  too.  For 
patient  safety,  medicines  should  only  be 
distributed  through  pharmacy  outlets  and 
pharmacists  looked  to  the  manufacturer 
for  support  in  that,  he  told  delegates. 

Earlier  Mr  Clitherow  said  the  ideal 
relationship  between  pharmacists  and 


representatives  was  that  of  "synergistic 
colleagues"  whose  aim  was  to  potentiate 
each  other.  Communication  was  of 
paramount  importance.  "If  this  fails,  then 
the  interview  is  over  before  it  begins  and 
any  potential  deal  is  lost." 

In  reviewing  the  current  situation  in 
the  market  Mr  Clitherow  urged 
representatives  to  remember  that  the 
average  breakdown  of  business  in  a  retail 
pharmacy  is  80-20.  "That  is  80  per  cent 
NHS  time  and  effort  and  20  per  cent 
commerce,  and  effort  equates  to  money." 
The  80  per  cent  is  largely  beyond  the 
control  of  the  rep  or  pharmacist,  there  is 
little  either  can  do  to  amend  that 
percentage,  but  the  20  per  cent  OTC  is 
immensly  variable  and  depends  entirely 
on  the  representative  interaction,  he  said. 

Looking  to  the  future,  Mr  Clitherow 
said  that  in  stage  two  of  the  new  contract, 
patient  counselling  was  particularly, 
mentioned  —  here  lay  the  "collective 
future"  for  the  pharmacist  and 
representative,  with  the  latter  as  a  donor  of 
information  to  the  pharmacist. 

The  pharmacy  environment  is  ideal  for 
communicating  information  to  the  public 
he  said  and  with  15  per  cent  of  all  hospital 
admissions  being  the  result  of  non- 
compliance or  iatrogenic  disease,  it  was 
vital  that  representatives  kept  pharmacists 
up  to  date  with  product  information. 

Mr  Clitherow  also  saw  the  rep  as  an 
educator  and  researcher.  Marketing  by 
pharmacists  was  invariably  deficient,  and 
rarely  if  ever  taught.  "Teach  us  and  we'll 
sell  more  of  your  goods,"  he  said.  Training 
videos,  information  on  bar  coding  and 
prescription  pricing,  computer  software 
packages  could  all  be  part  of  the  service 
offered  by  a  representative.  Pre-paid 
questionnaires,  left  with  the  pharmacist, 
would  keep  the  company  informed  of  its 
client's  needs. 

He  concluded  that  for  an  ideal 
relationship,  the  representative  requires  of 
the  pharmacist:  his  time  which  is  at  a 
premium  for  both  professionals,  his 


NPA  Board  member,  Joe  King 


Counselling  with 
authority 


The  blacklist  and  the  £2  scripts 
charge  have  added  a  whole  new 
impetus  to  the  pharmacist's  role  as 
counsellor,  says  Joe  King,  NPA 
board  member  and  proprietor 
pharmacist.  The  Nuffield  report  is 
likely  to  add  to  it,  he  said. 

The  patient  is  now  bombarded  with 
more  information  than  ever  before  and  it  is 
up  to  the  pharmacist  to  put  this  iniormation 
into  perspective.  "It  is  only  the  pharmacist, 
nobody  else  —  and  particularly  not  the 
grocer  —  who  can  counsel  patients  with 
authority  if  a  GP  is  unavailable"  he  said. 

"The  pharmacist  is  a  true  professional 
in  the  field  of  medicines  and  will  advise  on 
all  aspects  of  health  care  in  an  unbiased 
way  irrespective  of  the  profit  motive,"  said 
Mr  King.  But  he  added  that  the  pharmacist 
is  more  likely  to  recommend  products  if 
they  are  clinically  sound,  represent  good 
value  to  the  patient,  are  available  from 
pharmacies  only  and  show  a  satisfactory 
profit  element  to  represent  the  professional 
cost  of  experienced  counselling . 


Liverpool  pharmacist,  Jerry  Clitherow 

personal  attention  and  consideration,  and 
information  on  local  trends  and  issues  in 
the  area.  Meanwhile  the  pharmacist  needs 
accuracy  and  efficiency,  continuity  and 
credibility  from  a  representative  —  the  rep 
must  believe  in  the  company  and  its 
products.  "The  relationship  must  be 
mutually  respectful,  ethical  at  all  times 
and  an  information  exchange  for  the 
increased  profitability  of  both,"  he  said. 
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MARKETING  WORKSHOP 


Working  towards  a  good 
relationship 


The  formation  of  pharmacist 
advisory  panels  was  an  idea  put  to 
the  delegates  by  Andrew  McCoig. 
owner  of  five  pharmacies  and  a 
drug  store.  Such  a  panel  could 
contribute  to  the  way  products  are 
packaged,  marketed  and  promoted. 
"After  all  they  end  up  on  our  shelves 
—  we  are  your  final  salesmen." 

As  sole  traders  pharmacists  have  little 
contact  with  fellow  professionals,  he  said, 
and  opinions  are  shaped  by  the  trade  Press 
and  trade  visitors.  But  the  most  important 
way  in  which  companies  connect  with  the 
profession  is  throught  their 
representatives. 

Mr  McCoig  looked  for  a  neat  and  tidy 
appearance  in  a  rep  —  and  more  subtle 
qualities.  Did  he  park  his  car  outside  the 
shop  or  did  he  smoke?  Company 
propaganda  American-style  is  out  and 


parrot-fashion  dialogue  no  longer 
appropriate. 

To  back  up  a  product  promotion  there 
are  two  well-tried  and  trusted  methods  of 
persuasion,  he  said.  The  first  was  the 
amount  of  money  invested  in  a  "spend". 
The  second  method  was  the  percentage 
discounting.  Mr  McCoig  said  pharmacists 
could  be  greatly  assisted  if  only 
manufacturers  would  illustrate  three  items 
clearly.  They  are:  the  standard  trade  price 
showing  the  normal  mark  up;  the 
proposed  discounted  price  with 
percentage  mark  up;  and  the  netted  down 
unit  price  against  the  retail  price. 

Mr  McCoig  referred  to  the  "cowboy 
marketing"  of  GSL  products  by  some 
companies  for  sale  in  off-licences, 
garages,  and  grocers,  saying  these  are 
unsuitable  retail  environments. 

The  delisting  of  products  had  lead 
certain  companies  to  use  widespread 


Croydon  pharmacist  Andrew  McCoig 

television  advertising.  "The  only  type  of 
advertising  that  I  can  sanction  or  approve, 
whether  it  be  by  television,  radio  or  Press, 
is  the  type  that  directs  the  public  to  the 
pharmacy,"  he  said. 

Medicine  packs  should  be  pharmacy- 
orientated,  of  clean,  clinical  and 
professional  appearance,  so  that  the 
pharmacist  feels  comfortable 
recommending  it  when  counter 
prescribing.  He  felt  that  all  companies 
could  do  more  to  help  pharmacists  with 
counter  display  units,  shelf-edging  and 
promotion  displays,  and  particularly  with 
window  displays.  "Pharmacists  are  at  best, 
enthusiastic  amateurs  when  it  comes  to 
this,"  he  said. 


HEALTH 
FOODS 

Puzzled  by  the  choice? 


We  manufacture  a  comprehensive  range  of  Health 
Foods,  Minerals,  Vitamins  &  Food  Supplements, 
including  starter  packs. 

We  would  be  pleased  to  visit  your  store  to  discuss  the 
excellent  profit  potential  on  these  lines. 
INTERESTED? 
Then  please  complete  the  coupon  below  and  our  local 
representative  will  be  pleased  to  call  and  see  you. 
There  is  no  obligation  to  buy  whatsoever. 


STORE  NAME 
ADDRESS   


CONTACT   

PHONE  No   

or  phone  (04868)  28021  &  ask  for  Julia  Jones. 

HEALTH  &  DIET  FOOD  CO.  LTD. 

-Seymour  House,  South  Street,  Godalming,  Surrey 
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DREAM  NAILS  LTD 


This  exciting  new  product  is  a  must 
for  every  Chemist  and  Store 

Qo(HenJliai& 

MEANS  BIG  PROFITS 

COST  £4  95  EACH  RR.PC996 
£4  50  (PER  GROSS) 

AVAILABLE  IN  8  DIFFERENT  SIZES 
ADHESIVE  75p  R.R.P  £1-25 

SELL  THEMSELVES 

*  Free  display  stand  with 
initial  order 

*  Fast  delivery 

DREAM  NAILS  LTD 

52,Stafion  Parade,  Barking,  Essex. 
01  594  5914 
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Schizophrenic 
dual  role? 

The  dual  role  of  the  pharmacist  as 
both  a  business  man  and  a  member 
of  the  health  care  team  has  caused 
a  degree  of  schizophrenia  in  the 
profession  which  has  extended  to 
the  industry. 

This  was  the  view  of  Mr  John  Pope,  a 
retail  pharmacist,  with  experience  in 
pharmaceutical  selling  and  advertising. 

"I  feel  the  promotions  we  receive 
attempt  to  appeal  to  one  or  other  of  our 
instincts  but  not  both"  he  said. 

Representatives  tend  to  fall  into  two 
categories,  he  said:  "Order  takers  or 
postmen  whose  sole  purpose  is  to  tell  us 
what  bonus  offers  are  available  this 
month... or  those  that  stand  with  their 
detail-aid  open,  with  elaborate  bar  charts 
and  expect  me  to  stock  up  that  product 
when  I  haven't  sold  it  for  six  months." 

Simple  product  plusses  are  not  enough 
to  make  the  pharmacist  want  to 


recommend  a  particular  product,  he  said, 
but  if  reinforced  by  sensible  buying 
opportunities,  easily  obtainable  through 
wholesalers  at  the  right  time,  then  the 
situation  would  be  different. 

"The  people  I  would  like  to  see  on  the 
OTC  side  are  those  who  know  enough 
about  their  products  and  the  competition 
to  try  and  persuade  me  of  the  merits  of 
their  products  but  who  also  have  some 
flexibility  in  their  approach,"  said  Mr  Pope. 
Regarding  the  ethical  side  of  the  business, 
Mr  Pope  said  there  was  little  he  could  do  in 
responding  to  promotion  other  than  ensure 
he  had  the  products  available  for  the  first 
scripts  he  received.  "In  this  respect,  those 
reps  that  detail  their  products  and  leave 
me  a  sample  or  starter  pack  are  always 
welcome  and  the  PR  value  of  such  a  call 
that  tells  me  what  is  going  on  in  my  area  is 
immense,"  he  said. 

Mr  Pope  said  that  he  personally 
responded  most  positively  to  the 
promotions  and  advertising  in  the 
pharmacy  media.  "The  recent 
proliferation  of  journals  being  sent  to 
pharmacists  which,  in  most  cases,  rely  on 
advertising  revenue  for  their  continued 


Alan  Turner,  retail  development  manager 
with  Vestric  pointed  out  the  switch  in  the 
quantity  of  goods  supplied  through  the 
wholesalers  and  those  bought  direct.  In 
1967  it  was  a  55:45  split,  by  1973  it  had 
increased  to  68:32,  and  the  figures  for  1985 
were  80:20.  The  independent  buying 
organisations  to  which  pharmacists  belong 
enable  them  to  buy  OTC  products  almost 
as  competitively  as  by  direct  purchase,  but 
in  more  manageable  quantities  than  those 
required  by  manufacturers. 


existence,  obviously  reflects  the 
redistribution  of  advertising  budgets  from 
the  GP  sector  and  ethical  products,  to 
OTC  promotion,"  he  said.  "I  believe  the 
range  of  journals  available  is  now  wide 
enough  to  enable  manufacturers  to  get  to 
pharmacist  whatever  their  mood  and  trade 
reading  habits." 

But  he  said  that  saturation  point  had 
been  reached  and  he  advised 
manufacturers  against  any  further 
proliferation  of  the  number  of  publi- 
cations. Smaller  companies  should  not 
overlook  the  value  of  Press  releases.  "We 
do  read  trade  announcements,"  he  said. 


You'll  have  to  move  quick! 


Both  on  and  off  the  court  as  the 
word's  'out'  on  the  LRC  Annual 
Pharmacist  Squash  Tournament. 

Evidently  a  lot  of  you  enjoy 
/ourselves  at  this  now  famous  event 
what  with  the  host  of  trophies  for 
winners,  not  to  mention  the  social 
programme  for  players  and  spectators, 
^nd  this  year  we're  adding  a  veterans 
:ompetition  (for  the  over  40's). 

For  a  change  this  year  the 
exhibition  matches  will  be  between  the 
World  top  lady  players. 

So  move  quickly  and  send  us  the 
nvitation  right  away  and  we'll  send 
k)u  all  the  details  fast! 
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SQUASH: 


^INVITATION"1  ~ 

TO:  Bernard  Foster.  LRC  Products  Ltd..  North  Circular  Road. 
London  E4  8QA.  Tel:  01-527  2377. 

I  would  like  to  take  part  in  your  squash  tournament 

FULL  NAME  (Mi  Mis/Miss) 
COMPANY 
ADDRESS 


POSTCODE  TEL  NO. 

My  playing  standard  is  County 

Club  Team  I        ClubLeaguel        Social  Player1  Begmnei 

I  would  like  to  attend  as  a  spectator  only 
My  Regional  choice  is 

Northern  Squash  Tournament*  Manchestei  Tuesday  14th  )an  '86 
Southern  Squash  Tournament  •  London  -  Friday  17th  |an  86 

•All  players  should  arrive  sharp  loi  a  9  00a  m  stai  t 
I  would  like  to  be  entered  in  the 

Mens  Competition         Ladies  Competition 
Veterans  Competition  (40  plus) 


 I 

1069 


(  HFMIST  ASSISTANT  OF  THE  YEAR  -  FINALIST. 


CHEMIST  ASSISTANT  OF  THE  YEAR  -  WINNER. 

TAKE  AS 

PRESCRIBED. 

CONGRATULATIONS  FROM  MAY  &  BAKER,  SPONSOR  OF  THE  CHEMIST  AND  DRUGGIST 
CHEMIST  ASSISTANT  OF  THE  YEAR  COMPETITION.  , 


Mav&  Baker 

A  fRUSTED  NAME  IN  HOME  AND  PRESCRIPTION  MEDICINES. 


Planes,  trains  and  taxis 
brought  the  twelve  hopeful  finalists 
to  London's  Sheraton  Skyline 
hotel  for  the  final  of  the  1985  C&D 
Chemist  Assistant  of  the  Year  Competition. 
In  the  end,  experience  payed  off 
with  the  £1 ,000  first  prize  going  to  a  counter 
assistant  of  30  years  standing.  But  for  many  the 
result  didn't  matter,  for  it  was  a  great  day  out. 


Experience  pays  off  for  Pat 


rs  Patricia  Cox,  winner  of  the  1985 
C&D  Chemist  Assistant  of  the  Year 
Competition  will  keep  some  of  the  £1,000 
prize  money  for  herself.  But  the  first  thing 
she  is  going  to  do  after  showing  the 
cheque  to  the  rest  of  the  staff  at  Selles 
Chemists  in  Willerby,  near  Hull,  is  donate 
£100  to  the  European  Red  Cross  Ethiopia 
Appeal. 

Pat's  husband  Alan,  who  accompanied 
her  down  to  the  final,  said  she  was 
determined  to  give  some  of  the  money 
away  —  she  is  that  sort  of  person.  He  was 
"delighted"  she  had  won. 

It  was  a  triumph  for  experience.  Pat  has 
been  a  chemist  assistant  for  30  years  and 
has  worked  in  Selles'  Willerby  pharmacy 
for  the  past  25.  The  patients  know  her  only 
as  "Pat"  and  she  is  often  the  first  they  turn 
to  as  a  shoulder  to  cry  on,  she  says.  She 
will  spend  some  of  the  money  on  her 
husband  and  give  some  to  her  mother. 

Second  placed  Karen  O'Brien  made  it 
two  year's  running  on  the  rostrum  for 
assistants  at  T.W.  Crompton  Chemists, 
Langworthy  Road,  Salford.  What  the 
judges  didn't  know  was  that  it  also  made  it 
two  years  running  for  the  Horton  family. 
For  Elaine,  the  1984  winner,  is  Karen's 
younger  sister . . .  and  there  are  two  other 


chemist  assistant  sisters  who  haven't  even 
entered  yet! 

Beverley  McCluskey  has  been  a 
pharmacy  assistant  for  just  over  two  years, 
but  her  relative  inexperience  didn't  stop 
her  from  taking  third  prize.  For  her  and 
boss  Rex  Allott  it  was  a  day  for  a  double 
celebration,  for  that  morning  Mr  Allott  had 
opened  Instore  Chemists'  second 
Medicare  franchise  pharmacy  in  Redhill. 

This  year's  competition,  sponsored  by 
May  &  Baker  and  Vichy  UK,  was  run  on 
the  same  format  as  last  year.  The  12 
finalists  were  chosen  on  the  strength  of 
written  answers  sent  in  to  a  range  of 
searching  questions  on  the  entry  form.  In 
addition  this  year,  C&D,  in  conjunction 
with  the  National  Pharmaceutical 
Association,  awarded  a  certificate  to  all 
entrants  reaching  a  set  standard. 

The  Sheraton  Skyline  at  Heathrow,  fast 
becoming  to  this  event  what  Wembley  is  to 
football,  was  the  venue,  with  the  taped 
monkey  and  parrot  noises  adding  to  the 
tropical  atmosphere  around  the  central 
swimming  pool.  The  weather  outside, 
however,  was  not  so  warm.  Many  of  the 
contestants  from  the  North  had  made  their 
way  through  snow  to  catch  planes  and 
trains  to  the  final.  Four  o'clock  (am)  starts 


were  common  for  many,  but  nobody  could 
beat  the  effort  of  Wendy  Wrangham  who 
lives  in  Albrough  on  the  Yorkshire  coast. 
Wendy  got  up  at  2.30am  "just  to  be  on  the 
safe  side"  and  found  four  inches  of  snow  on 
the  road  between  her  and  the  airport  on 
the  other  side  of  the  Humber  Bridge. 

Annette  Salisbury  from  Skipton, 
Yorkshire,  also  encountered  problems 
when  the  car  to  take  her  to  the  airport 
wouldn't  start.  Her  phone  wouldn't  work 
when  she  tried  to  ring  a  colleague  to  ask 
them  to  take  her,  and  she  had  to  wake  up  a 
next-door  neighbour  at  6.20  in  the 
morning  to  ask  if  she  could  use  her  phone! 

In  the  event  the  contestants  arrived 
before  half  of  the  C&D  editorial  staff,  who 
found  the  new  section  of  the  M25  a  little 
busier  than  expected.  Keith  Woodford,  of 
the  shopfitting  firm,  arrived  an  hour  later 
than  usual,  but  had  the  stand  erected  in 
plenty  of  time.  No  such  problems  for 
master  of  ceremonies,  C&D  advertisement 
manager  Peter  Nicholls  and  contestants 
Pat  Cox  and  Ann  Boast  who  were  installed 
at  the  hotel  overnight,  no  doubt  to  be 
completely  refreshed  for  the  final. 

Nobody  was  missing  though,  when, 
just  after  10.15,  Mr  Nicholls  briefed  the 
contestants,  their  guests  and  the  sponsors 


Chemist  &  Druggist  7  December  1985 


1071 


:&D  ASSISTANT  OF  THE  YEAR 


on  the  day's  events,  and  introduced  the 
panel  of  five  judges  —  Graham  Arundell, 
sales  manager,  Numark;  Dr  Kathy  Hagan, 
clinical  research  pharmacist,  May  & 
Baker;  Diane  Miles,  head  pharmacist, 
Vichy;  Thos  O'Rourke,  member  of  the  NPA 
Board  and  of  the  Council  of  the 
Pharmaceutical  Society  of  Northern 
Ireland,  and  John  Skelton,  C&D  Editor. 

Judging  was  in  two  sections  —  a 
practical  merchandising  test  and  an 
interview  session,  lasting  some  12  minutes 
each.  Contestants  were  asked  a  selection 
of  questions  covering  product  knowledge, 
shop  procedure  and  customer  relations. 

Throughout  the  day  and  over  lunch, 
taken  by  the  side  of  the  pool,  there  was 
plenty  of  time  for  the  contestants  to  get  to 
know  one  another.  One  of  the  ladies 
remarked  that  she  was  surprised  how 
friendly  everybody  was.  Pat  Cox  for  one 
felt  she  had  made  many  new  friends. 

Despite  much  prompting,  the  judges 
were  not  faulted  at  all  by  the  contestants. 
"Very  nice"  was  the  comment  more  than  a 
few  times.  Beverley  McCluskey  thought 
them  very  helpful  "not  at  all  stem . . .  like 
driving  instructors."  For  some  unknown 
reason,  one  or  two  of  the  contestants  found 
the  male  judges  less  nerve  racking  than 
the  ladies! 

The  climax  of  the  day  came  with  the 
presentation  of  prizes.  Not  everyone  could 
win,  but  sponsors  May  &  Baker  and  Vichy 
made  sure  that  no  one  walked  away  empty- 
handed  by  presenting  each  contestant  with 
an  Aynsley  china  vase  and  a  bag  of  Vichy 
skin  products,  silk  scarf  and  T-shirt. 

The  first  of  the  judges'  decisions  to  be 
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Eleven  of  the  twelve  finalists  face  the  cameras  before  the  presentations  while 
Beverley  McCluskey  chats  to  C&D  staff 


announced  were  the  four  £100  sectional 
winners,  which  by  chance  included  two  of 
the  finalists  —  Beverley  McCluskey  and 
Pat  Cox. 


Three  smiles  and  three  cheques  — 
second  placed  Karen  O'Brien,  winner 
Pat  Cox  and  Beverley  McCluskey,  third 
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Chairman  of  the  judges  John  Skelton 
then  got  on  with  the  business  of 
announcing  "in  reverse  order",  winners  of 
the  £250,  £500  and  £1,000  prizes.  In 
udging  the  competition  he  said  that,  it  was 
refreshing  to  see  such  a  high  standard  of 
knowledge  behind  the  counter  and 
nobody  had  let  the  side  down.  "It  is 
obvious  the  girls  really  go  into  the  shop 
and  sell  the  products.  After  all,  that's  what 
it's  all  about." 

Doing  the  honours  at  the  presentation 
was  a  leading  light  in  Northern  Ireland 
pharmacy;  Thos  O'Rourke,  who  presented 
Pat  Cox,  Karen  O'Brien  and  Beverley 
McCluskey  with  their  prizes.  "At  the  NPA  a 
fair  proportion  of  our  budget  is  spent  on 
training.  It  is  obvious  today  that  it  is  money 
well  spent",  he  said. 

Thanks  were  given  to  the  NPA's 
training  development  officer,  Ailsa 
Benson,  unfortunately  unable  to  attend 
due  to  illness,  who  had  both  set  and 
marked  the  entry  guestions  —  a  really 
tough  job  this  year. 

As  the  day  drew  to  a  close  it  was  a  very 
happy  Pat  Cox  who  left  the  Sheraton 
Skyline  with  her  husband  to  prepare  for  a 
"big  celebration"  at  home  on  Humberside. 


CONGRATULATIONS  TO  THE 
CHEMIST  ASSISTANT  OF  THE  YEAR. 

PATRICIA  COX 

WE  HAVE  SOME  WIHHERSTOO. 


C&D  ASSISTANT  OF  THE  YEAR 


Beverley  McCluskey  signs  in  with  C&D 
secretary  Debbie  Whitehead 


So  what  sort  o'i  people*  reach 
the  final  of  the  C&D  Chemist 
Assistant  of  the  Year 
Competition?  Beauty  Editor 
Penny  Farmer  and  Technical 
Reporter  Rob  Darracott  found 
out  after  the  contestants  had 
faced  the  judges. 


The  final  twelve  'enjoying  the  day' 


Pat  Cox  not  only  took  first  prize  in  the 
Chemist  Assistant  of  the  Year  final 
but  was  also  first  to  face  the  music  when  it 
came  to  being  interviewed  by  C&D  staff  in 
a  "get  to  know  you  session". 

After  30  years  in  pharmacy,  25  of  those 
at  her  present  shop,  Selles  Chemist, 
Willerby,  Hull,  she  brought  with  her  a 
tremendous  wealth  of  knowledge  which 
was  certainly  to  pay  off.  It  really  was  her 
lucky  day,  for  not  only  did  she  walk  away 
with  the  £1,000  first  prize  winner's  chegue 
but  also  £100  for  being  one  of  the  four 
winners  of  the  "good  ideas  section"  of  the 
entry  form. 

She  must  have  wondered  as  she  left  the 
contest  clutching  her  two  chegues  and 
bouguet  of  flowers  why  she  had  not 
entered  the  competition  before.  "I  had 
thought  about  it  but  I  had  always  been  too 
nervous  at  the  prospect.  This  time  I 
thought,  well,  I'm  getting  near  to  the  end 
of  my  career  why  not  go  for  it?" 

Before  the  outcome  of  the  contest  was 


announced  we  asked  Pat  what  she  would 
do  with  the  money  should  she  win.  "I 
would  give  £100  to  the  European  Red 
Cross  Ethiopia  appeal,  and  I  wouldn't 
forget  my  husband  Alan  or  my  mum".  It 
was  Alan  who  had  accompanied  Pat  to  the 
final  and  he  was  understandably  very 
proud  of  his  wife  when  the  judges' 
decision  was  announced  at  the  end  of  the 
day.  Alan  is  a  nursing  officer  at  a  local 
hospital  —  a  job  which  Pat  finds  very 
compatible  with  her  own.  "Quite  a  lot  of 
my  customers  end  up  as  Alan's  patients 
and  vice  versa",  she  said.  "Having  worked 
in  the  pharmacy  so  long,  people  tend  to 
see  me  as  a  confidante,  and  I  am  guite 
often  one  of  the  first  to  find  out  about 
births,  marriages  and  deaths.  In  some 
ways  I'm  a  shoulder  to  cry  on". 

For  Pat  getting  to  the  contest  in  the 
morning  had  been  no  problem  as  she  had 
stayed  overnight  in  the  hotel,  but  for 
Annette  Salisbury  the  journey  had  been 
fraught  with  difficulties.  A  Yorkshire  lass, 


Karen  O'Brien  faces  judges  Diane  Miles  and  Dr  Kathy  Hagan  in  the  theory  session 


%  fair  proportion  of  our  budget  is  spent  on 
training.  It  is  obvious  today  that  it  is 

money  well  spent' 
Thos  OHourke,  NPA  Board  member 


she  had  arranged  to  catch  a  plane  from 
Skipton  Airport.  After  getting  up  at 
6. 15am,  she  found  that  the  car  wouldn't 
start.  Eventually  she  managed  to  get  a 
colleague  out  of  bed  and  persuaded  him  to 
run  her  to  the  airport! 

It  was  a  nerve  wracking  day  for  her  in 
more  ways  than  one  as  it  was  the  first  time 
she  had  flown,  but  the  experience  had  not 
put  her  off.  "If  I  win  the  prize  money  I 
would  use  it  to  fly  again",  she  said. 

Annette  decided  to  enter  the  contest 
after  a  Vichy  sales  representative  gave  her 
one  of  the  forms.  She  was  very  surprised  to 
receive  the  phone  call  saying  she  had  won 

Carole  Bussell,  Beardslev  Chemists 
Cheapside,  Shifnal,  Salop  ' 
Pamela  Carter.  Harts  Chemist  Ch»  i 
Street,  Spondon,  Derby.  '  ChSPel 

Karen  O'Brien.  T.W.Crompton 


I   »-"-»AX, 

Caroline  Sgu, 


M-are,  Skipton. 

Wendy  Wrangham.  Regal  Pha 
Anlaby  Road,  Hull 
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VICHY 


Vichy,  whose  products  are 
sold  only  through  pharmacies, 
have  been  proud  to  sponsor  the  sixth 
CHEMIST  ASSISTANT  OF  THE  YEAR" 
Competition 


TRAINING  AND  DISPLAY 

Sound  advice  on  skin  care,  and  excellent  display,  are  essential  to  our  business  as  a 
pharmacy-only  company  (and  fit  clearly  within  the  objectives  of  the  "Chemist  assistant  of 
the  year"  competition). 

Our  technical  and  training  department  is  headed  by  Diane  Miles  B  Pharm.MPS,  who 
together  with  Jane  Hildreth,  runs  all-day  seminars  throughout  the  country  for  chemists' 
staff.  These  are  interesting,  lively  and  enjoyable — what's  more  they  help  you  sell  with  con- 
fidence. Drop  Jane  a  line  if  you  would  like  to  attend  a  Vichy  seminar. 

For  further  information  please  contact: 

SALES  AND  DISPLAY  TECHNICAL  AND  TRAINING 

T.H.  MARNIER  JANE  HILDRETH 

(Sales  Director)  (Company  Training  Officer) 


Vichy  (UK)  Ltd,  15  Nuffield  Way,  Abingdon,  OXON  0X14  1TJ 
Telephone:  Abingdon  (0235)  26747 

 VICHY 

mmmmmmmmmammmmm^^^^mmm^t  purely  effective  skin  care  mhiiumhihii 
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Pat  Cox  demonstrates  the  style  that  took  her  to  the  title 

a  place  in  the  final  and  even  more 
surprised  to  hear  that  one  of  her 
colleagues  who  works  at  another 
pharmacy  in  the  same  group,  Deborah 
Hodson,  had  also  been  selected.  "My  boss 
Peter  Marshall  was  delighted  that  two  of  us 
had  got  through,"  she  said. 

Getting  as  far  as  the  final  had  bought 
Annette  certain  fame  as  the  local 
newspaper,  the  Telegraph  &  Argus,  had 
cottoned  onto  the  story  and  written  a  piece 
w  about  her  achievements. 
I  "Some  of  the  customers  who 
J||  read  it  think  I'm 

really  important  now!" 
Representing  the  other 
f~p    side  of  the  Pennines  was 
T    Ann  Boast  who  the  day 
I  before  had  travelled  down  by 
train  from  the  frozen  north  of 
Accrington  with  her  husband, 
jjt  was  the  first  time  she  had  visited 

Judge  Thos  OHourke 
watches  Pam  Carter 
in  the 
merchandising 


Angela  Drury  tackles 
the  merchandising 
test  (above) 


London  and  she  said  that  if  she  won  the 
"big  prize"  she  would  spend  it  on  a 
weekend  in  the  capital. 

She  has  been  in  pharmacy  for  eight 
years  but  like  many  of  the  other 
contestants  it  was  her  boss,  Mr  Ward,  who 
pushed  her  into  entering.  News  of  her 
success  in  getting  through  to  the  final 
spread  fast  as  it  wasn't  long  after  receiving 
the  news  that  the  local  Press,  the 
Blackburn  &  Accrington  Evening 
Chronicle,  got  onto  the  story  and  put  her 
picture  in  the  paper. 

For  Brenda  Fry  it  was  a  matter  of 
fourth  time  lucky  after  entering  the 
competition  three  times  before  but  never 
quite  managing  to  reach  the  final. 

Unlike  many  of  her  fellow  contestants 
she  didn't  have  far  to  travel,  living  just 
down  the  road  in  Vauxhall.  No  newcomer 
to  entering  competitions,  she  had  won  first 
prize  in  a  Crookes  Sweetex  contest  and 
spent  a  week  at  a  health  farm,  which  she 
says  was  "lovely".  This  was  a  particularly 
apt  prize  as  Brenda  has  recently  lost  five 
stone  in  weight.  "I  realised  I  would  have  to 
do  something  the  day  I  managed  to  wedge 
myself  between  the  counter  and  shell  unit 
when  I  turned  sideways  with  my  16  stone 
frame!  I  just  stopped  eating  and  went  on  a 
diet  of  fruit  juice  and  vitamins." 

Brenda  has  been  in  pharmacy  now  for 
five  years,  after  starting  off  as  a  lab 
technician.  "I  first  became  interested  in 
working  in  a  chemist  shop  when  I  was 
living  above  one!"  Her  boss,  Mr 
Bhadresha,  said:  "If  I  don't  win  I'm  not  to 
bother  coming  back",  she  joked.  She 
confessed 
that  she  had 
been  "terrified" 
of  the  day 
but  that  all 
the  contestants  j 
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Brenda  Fry  is  interviewed  by  C&D's 
Penny  Farmer  and  Rob  Darracott 


were  "very  friendly"  and  the  judges  did 
their  best  "to  put  you  at  your  ease". 

All  the  finalists  had  the  chance  to  ask 
someone  to  accompany  them  for  moral 
support  —  for  some  it  was  their  husband, 
others  their  bosses  and  even  in  one  case  an 
aunt.  But  in  Karen  Blacklock's  case  it  was 
her  nextdoor  neighbour  who  was  standing 
in  for  her  boyfriend,  Peter.  Karen  told  the 
story  of  how  one  evening,  a  month  ago, 
she  and  her  boyfriend  had  gone  out  for  a 
meal  and  on  the  return  journey  home  a 
little  the  worse  for  wear,  had  come  across  a 
supermarket  trolley.  "As  we  had  a  long 
walk  home  and  my  feet  were  aching  with 
wearing  high  heeled  shoes,  we  thought  it 
would  be  a  good  idea  if  I  sat  in  the  trolley 
while  Peter  pushed  me  home",  she  said. 
"This  was  fine  until  Peter  missed  his 
footing  and  let  out  a  blood  curdling 
scream."  On  arrival  at  the  local  casualty 
unit  it  was  found  that  Peter  had  broken  his 
foot!  As  a  result  he  was  not  able  to 
accompany  Karen  to  the  final. 

Karen  entered  pharmacy  five  years 
ago  straight  after  leaving  school.  "I've 
always  liked  messing  around  with  bottles 
and  mixtures",  she  said.  Although  she  has 


had  no  formal  training  she  said  that  she 
has  picked  things  up  along  the  way  and 
through  reading  C&D.  She  is  hoping 
however,  in  the  future,  to  do  technician 
and  management  courses. 

Her  boss,  David  Whittaker,  was 
delighted  that  she  had  got  so  far  in  the 
competition  after  having  a  good  laugh 
when  she  first  sent  in  the  entry  form. 
"When  C&D  rang  to  say  that  I  had  got 
through  to  the  final,  it  was  the  one  day  in 
ages  that  I  was  late  so  everyone  knew 
before  me!" 

In  her  customers  eyes  at  least,  Karen  is 
quite  a  local  celebrity.  One  82-year-old 
lady  insists  that  only  Karen  should  serve 
her  since  finding  out  about  her  success! 

It  was  a  long  day  indeed  for  Wendy 


Wrangham  who  got  up  at  2.30am  to  travel 
down  from  North  Humberside.  "Because 
of  the  bad  weather  I  wanted  to  make  sure 
that  I  would  arrive  on  time. "  She  was 
accompanied  by  her  boss,  Mrs  Sugarman, 
whom  she  says  is  her  "number  one  fan" 
and  had  pushed  her  into  entering. 

Wendy  said  at  the  outset  of  the  day  that 
she  wasn't  going  to  get  nervous  but  instead 
treat  it  as  a  day  out.  "If  I  win  it  will  be  the 
icing  on  the  cake." 

Being  in  pharmacy  for  five  years  she 
had  one  or  two  anecdotes  to  relate,  such  as 
the  time  not  long  after  she  had  started,  a 
customer  asked  for  a  "creme  puff"  and  she 
told  her  to  go  to  the  baker's  shop  next 
door! 

For  Angela  Drury  it  was  a  second  visit 


SHOPFITIING? 


A  NEW  PHARMACY  CAN  BE  YOURS 

FOR  LESS  THAN  £2  1  *  A  WEEK  (Lease  Rate) 


The  average  increase  in  turnover 
following  a  refit  by  our  Retail  Shop 
Development  Service  is  over  30%. 

'For  a  shop  this  size. 


Recommended  by: 


NUMARK 


.CHEMIST. 


FOR  FREE  QUOTATION  &  SURVEY,  CONTACT: 

WOODFORD  &  CO. 

Tel:  (0202)  36272 


FOR  THE  5TH  YEAR  RUNNING,  THE  WINNER  OF  THE 
CHEMIST  OF  THE  YEAR  COMPETITION 


USES  SHELVING  SUPPLIED  BY 


WOODFORD  &  CO. 
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Always  a  difficult  decision  —  John 
Skelton  leads  the  judges  in  their 
deliberations 

to  the  Sheraton  Skyline  for  the  final, 
having  reached  the  same  stage  three  years 
ago.  She  said  she  had  enjoyed  the  contest 
more  this  time  because  her  husband,  a  fish 
filleter  from  Grimsby,  had  accompanied 
her,  and  he  was  more  reassuring  than  the 
rep  who  had  come  with  her  before. 

When  asked  how  she  would  spend  the 
money  if  she  won  she  said,  "My  husband 
will  spend  it  for  me!". 

Karen  O'Brien  was  keeping  something 
a  secret  —  the  fact  that  last  year's  winner, 
Elaine  Horton,  is  her  sister.  In  fact  Karen, 
older  by  four  years,  first  got  her  sister  the 
job  at  T.  W.  Crompton  in  Salford,  and 
although  Elaine  has  since  left,  another 
sister  Judy  now  works  at  the  shop  and  is 
studying  to  be  a  pharmacy  technician. 
"Last  year  there  was  a  squabble  over  who 
was  to  enter,"  says  Karen.  "But  as  I  didn't 
know  as  much  as  Elaine,  she  won." 

Her  pharmacist  boss,  Mel  Wood,  was 
confident  Karen  would  reach  the  final,  but 
she  wasn't  too  worried  about  winning.  "It 


Annette  Salisbury  receives 
her  certificate  from  C&D's 
publishing  director  Christopher 
Leonard-Morgan 


III' 


May  &  Bakers  Ashley  Wait  presents 
Deborah  Hodson  with  a  small  gift 


doesn't  matter  what  you  do,"  she  said. 
"Just  enjoy  the  day." 

Karen  started  work  in  the  pharmacy 
ten  years  ago  on  leaving  school.  She 
originally  wanted  to  be  a  reasearch 
chemist,  but  meeting  her  future  electrician 
husband  put  a  stop  to  all  that.  A  qualified 
technician,  Karen  had  a  couple  of  years 
off  for  the  birth  of  son  David,  but  since 
returning  to  pharmacy  has  been  more 
involved  in  the  front  of  shop. 

Deborah  Hodson  travelled  down  from 
Bradford  with  Annette  Salisbury,  who 
works  for  the  same  group.  "Annette  had 
never  flown  before,"  she  said,  "so  I  was 
there  to  hold  her  hand."  Deborah  has  been 
an  assistant  for  three  years.  Before  that  she 
worked  for  wholesaler's  Barclays  but  was 
made  redundant  in  their  streamlining 
programme. 

Like  Annette,  Deborah  has  featured  in 
the  local  paper,  on  page  three  no  less,  and 
says  she  has  become  quite  a  celebrity. 
"Customers  think  it's  great  that  they  know 
somebody  in  the  competition,"  she  said. 

Deborah  has  one  of  the  more  unsual 
hobbies  among  the  finalists  —  she  and  her 
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husband  breed  and  show  dwarf  rabbits. 
Breeding  is  not  as  simple  as  you  might 
think.  Apparently  there  is  a  method  of 
telling  when  a  female  rabbit  is  ready,  but 
Deborah  would  not  go  into  details!  She 
and  her  husband  keep  about  40  of  the 
rabbits  and  had  the  best  sable  in  the 
country  in  1983. 

Pamela  Carter  didn't  expect  to  get  to 
the  final.  She  worked  in  a  newsagent's  for 
a  while  after  leaving  school  before 
entering  pharmacy,  where  she  has  now 
been  for  20  years.  She  has  been  with  her 
present  employer  for  just  about  a  year,  and 
does  "a  bit  of  everything"  although  she 
likes  the  medicines  side  more. 

For  her  and  husband  Philip  it  had  been 
a  4  o'clock  start  that  morning,  travelling  to 
catch  the  train  in  Derby.  She  had  enjoyed 
the  day  despite  being  nervous.  She  found 
the  interview  session  a  little  nerve 
wracking.  "It's  so  much  easier  in  the  shop 
when  you  have  everything  behind  you," 
she  said,  a  feeling  echoed  by  a  number  of 
the  contestants. 

She  remembers  one  particular  old 
gentleman  customer.  "He  had  a 
prescription  for  suppositories  and  had 
returned  to  ask  if  he  should  swahow  them 
with  a  glass  of  water  because  they  were 
awful  to  chew  'just  like  a  jelly'". 

Carole  Bussell  has  been  a  chemist 
assistant  for  12  years  and  was  unlucky  to 
find  the  final  fell  on  a  Thursday  —  her  day 
off!  She  travelled  down  with  an  assistant 
colleague.  She  had  not  entered  the 
competition  before,  but  this  year  it  caused 
quite  a  stir  in  the  shop.  "All  the  girls  sent 
off  for  entry  forms,"  she  says.  "But  only  two 
of  us  entered  in  the  end."  She  was 
surprised  to  get  this  far,  but  her  boss  was 
very  pleased. 

Beverley  McCluskey  didn't  have  too 
far  to  come,  and  took  a  taxi  for  the  20 
minute  journey  from  home.  She  is 
currently  doing  a  TEC  course  at 
Famborough  College.  "I  saw  the 
competition  last  year  and  followed  it 
through  and  when  I  saw  the  entry  form  this 
year  I  thought  I  would  have  a  go." 

Beverley  worked  for  Medicare  before 
being  approached  by  Rex  Allott  to  work 
for  Instore  in  their  first  franchise  pharmacy 
inside  the  Staines  Medicare  branch. 

One  drawback  to  the  competition  for 
Beverley  was  the  number  of  times  she  was 
photographed.  "My  mother  is  very  keen 
on  photography,  so  there  have  always 
been  cameras  around  the  house,  but  I  still 
don't  like  having  my  photograph  taken." 
Beverley  had  felt  she  might  like  to  do 
nursing,  but  things  didn't  quite  work  out. 
She's  been  an  assistant  for  just  over  two 
years. 

She  summed  up  the  day  for  everyone: 
"We  have  all  had  such  a  good  time  that  I 
don't  think  it  matters  who  wins." 
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Cold  sho 


shops! 


Keep  your  customers  warm  this  winter,  with 
this  clever  space  saving  heater  from  Dimplex. 


i 


The  Dimplex  base  unit  fan  heater  fits 
neatly  into  display  units,  false  walls  or 
fascias,  to  give  warmth  exactly  where 
it's  needed! 

jit  warms  your  customers'  toes 
Without  taking  up  valuable 
floor  or  wall  space.  So  you 
an  put  it  anywhere  there's 
i  need  for  effective  but 
jnobtrusive  heating. 
The  heater  has  a  variable  thermostat 
and  a  choice  of  0.8kW,  1.6kW  and  2.4kW 
outputs.  Plus  a  thermal  cut-out  to  protect 
against  accidental  overheating. 


For  summer  use,  a  fan-only  setting  will 
circulate  unheated  air.  The  switch  panel 
can  be  mounted  anywhere  for  convenient 
operation.  And  it's  easily  installed, 
'T~~"""~"-~-_      requiring  no  special 
ducting, fitting 
i  easily  into  units 
--J  with  a  plinth 
/'  depth  of  at  least 
120mm.  All  this  for 
under  £100,  plus 
installation  cost. 

For  full  details  and  list  of  Dimplex  Registered 
Installers  contact: 


So  make  your  shop  a  comfortable  place 
to  shop  in . . .  and  work  in.  Fit  the  built- 
in  fan  heater  from  Dimplex.  Your 
customers  will  love  it!  And  so  will  your 
staff! 


Dimplex 

all  the  warmth  *  you  need. 


Dimplex  Heating  Ltd, 
Customer  Liaison  Dept, 
Millbrook, 

Southampton,  S09  2DP. 
Tel  (0703)  777117 


And  Dimplex  ANGLEFLOW  heaters 
keep  out  draughts  at  the  door! 


Angleflow  are  multi-directional  fan  heaters 
with  outputs  of  3kW  and  4.5kW.  Fix  to  wall 
or  ceiling  as  over  door  air 'curtains',  or 
anywhere  a  powerful  air  flow  is  needed. 
Three  heat  settings  and  fan  only  operation. 
Integral  or  remote  switching. 
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Shocked  and 
stunned 

I  hope  you  will  allow  me  to  reply  to  Peter 
Joshua's  unexpected  attack  on  me  (C&D, 
November  23,  p980)  following  my 
essentially  light  hearted  contribution  on 
the  subject  of  the  Young  Pharmacists 
Group  (C&D  November  16,  p930).  I  have 
been  watching  his  career  with  interest  —  a 
career  in  which  he  has  already  made  a 
valuable  contribution  to  pharmaceutical 
affairs  —  and  it  saddened  me  to  find  him 
resorting  to  personal  vilification. 

Firstly,  he  claims  that  I  fail  to  recognise 
that  branch  meetings  are  poorly  attended. 
Having  attended  a  great  number,  both  as  a 
speaker  and  in  the  audience,  I  am  only  too 
aware  of  that  fact.  I  am  also  aware  that 
those  meetings  intended  as  professional 
debating  sessions,  such  as  annual  general 
meetings  and  gatherings  to  discuss 
forthcoming  branch  representatives 
motions,  are  in  fact  the  worst  attended.  I 
would  therefore  suggest  that  any 
deficiencies  in  pharmaceutical  democracy 
are  due  to  a  general  reluctance  on  the  part 
of  the  majority  of  pharmacists  to  become 
too  closely  involved  in  pharmaceutical 
politics.  Why  this  should  be  I  am  not  sure, 
but  to  believe  the  advent  of  the  YPG  will 
change  all  that  is  naive  in  the  extreme. 

Secondly,  Mr  Joshua,  on  the  basis  of  a 
single  attendance,  brands  the  Branch 
Representatives  Meeting  as  a  "democratic 
sham."  I  accept  that  Council  is  under  no 
absolute  obligation  to  implement  the 
decisions  of  the  BRM  —  indeed  if  it  was, 
then  why  bother  to  elect  a  Council  that  was 
merely  a  rubber  stamping  mechanism. 
However,  there  is  a  strong  moral  obligation 
upon  Council  to  consider  the  decisions  of 
the  BRM  and,  in  my  limited  experience, 
they  have  an  opportunity  to  do  so  in 
somewhat  more  depth  than  is  possible  in 


the  necessarily  brief  time  avaiable  in  the 
BRM.  If  Mr  Joshua  has  a  better  suggestion 
for  democractising  the  profession  —  say  a 
fortnight-long  delegate  conference  — 
then  perhaps  he  will  enlighten  us. 

Thirdly,  Mr  Joshua  accuses  me  of  not 
recognising  that  pharmacists  have  few 
opportunities  to  discuss  subjects  of 
importance  such  as  hospital  pay  or  the 
proposed  new  contract.  Politicians  of  all 
colours  of  the  spectrum  recognise  that 
during  delicate  negotiations,  discussions 
must  be  kept  confidential.  To  have  every 
pharmacist  consulted  over  say,  Whitley 
Council  scales,  or  the  minutiae  of  the 
contract  would  be  tortuous  in  the  extreme. 
In  any  case,  a  great  deal  of  the  discussion 
in  pharmacy  takes  place  in  the  very 
columns  of  this  publication  and  other 
similar  journals. 

Finally,  Mr  Joshua  says  that  I  had  an 
equal  say  from  the  moment  I  registered.  I 
took  it  that  the  raison  d  etre  for  the  YPG 
was  a  purported  lack  of  democracy  (and 
by  inference  a  lack  of  equality)  for  young 
pharmacists  and  other  supposedly 
disadvantaged  groups.  But  if  we  are  all 
equal  from  the  moment  of  registration  then 
I  fail  to  see  what  the  YPG  is  trying  to 
achieve  that  cannot  already  be  achieved 
through  existing  channels.  Perhaps  it  is 
just  that  the  YPG's  founders  wish  to  be 
equal,  but  more  equal  than  the  rest  of  us. 
Nicholas  Wood 
Brentwood,  Essex. 

Highlighting  the 
HP  debate 

Now  that  the  HD  scheme  introduced  by  the 
DHSS  on  January  1  1985  has  been 
categorically  dismissed  by  the  Court  of 
Appeal,  it  is  important  to  highlight  certain 
repercussions  of  the  decision.  The  supply 
of  imported  pharmaceuticals  from  the  EEC 


is  very  limited,  is  becoming  more  difficult, 
and  constitutes  only  a  small  percentage  of 
the  total  NHS  drugs  bill. 

Due  to  this  limited  supply  any 
clawback  imposed  by  the  DHSS  would 
unfairly  penalize  both  pharmacists 
dispensing  only  UK  manufactured 
pharmaceuticals,  and  those  unable  to 
obtain  supplies  of  imports.  It  is  thus 
imperative  that  the  DHSS  now  negotiate 
with  all  interested  parties  to  ensure  an 
equitable  share  of  any  profits  generated. 
The  effort  required  to  obtain  a  satisfactory 
settlement  would  be  minimal  compared  to 
the  continual  and  heated  debate  which  has 
occurred  over  the  past  18  months. 
F.  Janmohamed 
Eurochem  Ltd. 

Taking  Ciba 

to  task  

I  was  intrigued  to  receive  two  sample 
packs  of  Librofem  from  Ciba  Consumer 
Pharmaceuticals  and  an  accompanying 
letter  which  stated  that  their  salesmen's 
records  showed  my  pharmacy  as  not 
stocking  this  product.  A  most  perceptive 
conclusion  since  their  salesmen  has  not 
called  here  for  well  over  12  months. 

It  is  incredible  that  a  "brand  manager" 
of  a  multi-national  company  such  as  Ciba 
can  write  two  pages  of  such 
condescending  and  inaccurate  drivel. 
Attempting  to  show  that  ibuprofen  is  more 
effective  against  "period  pains"  (their 
words)  they  write:  "The  public  is  confused 
by  the  different  types  of  analgesic  and  by 
the  many  brands  as  well.  Although  the 
pharmacist  is  always  available  to  give 
advice,  young  girls  are  often  too  shy  to 
discuss  such  a  personal  matter  in  the 
environment  of  a  busy  pharmacy" 

They  assume  that  all  pharmacists  are 
male  and  that  only  young  girls  suffer 
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The  Right  Choice  at  the  Right  Price 


Shopfitting 
The 

Complete 
System 


Whatever  your  shopfitting  requirements 
ZAF  have  the  answers... 


*  Quality  Equipment 

*  Quality  Design 

*  Quality  Service 

Full  range  of  Dispensa/y  fittings 


"FREE '  *  QUOTATIONS 
NATIONAL  NETWORK  OF  LOCAL  CONSULTANTS 
NATIONAL  INSTALLATION  SERVICE 
EXCELLENT  FINANCE  FACILITIES  AVAILABLE 
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period  pains.  It  doesn't  need  a  national 
survey  to  accept  that  approximately  75  per 
cent  of  all  visible  retail  pharmacy  staff  are 
female.  The  Which?  report  was  not  very 
laudatory,  but  some  of  us  have  very  well 
rained  and  sympathetic  medical  counter 
assistants.  Further,  Librofem  joins  at  least 
seven  identical  products  (including 
Proflex,  also  from  Ciba)  adding  to  the 
brands  already  available. 

Ciba  considers  that  30  per  cent  profit 
on  return  is  "standard"  (again  their  word). 
Pharmacists  must  give  good  advice  to  their 
:uppliers  that  33  Vz  per  cent  profit  on 
return  is  the  minimum  on  Pharmacy  only 
ines,  with  introductory  or  stocking 
oonuses  as  additional  discount. 

The  final  "put-down"  comes  at  the  end 
oi  the  letter  —  "Medical  opinion  should  be 
ought  for  use  during  pregnancy  and  in 
onjuction  with  prescribed  medication." 
Df  course,  pharmacies  have  row  upon  row 
jf  unsupervised  self-service  medicines 
ind  pharmacists  have  no  knowledge  of 
adverse  drug  reactions,  contra- 
ndications,  warnings,  etc. 
3.  Sinclair 
^ondon  Wl. 

Ciba's  marketing  manager  Roy 
Simpson  replies: 

take  some  consolation  frcm  the  fact  that 
his  appears  to  represent  a  minority  view.  I 
am  sorry  Mr  Sinclair  feels  the  way  he  does 
out  having  read  and  re-read  the  letter 
which  caused  his  concern,  I  can  find  no 
lint  of  condescension  or  inaccuracy. 

There  seems  no  reason  why  ibuprofen 
mould  not,  in  the  longer  term,  become  an 
DTC  analgesic  ingredient  of  equal  stature 

0  aspirin  or  paracetamol.  Both  its  safety 
and  efficacy  support  this  view.  When 
sonsidering  the  number  of  ibuprofen 
orands,  it  would  be  interesting  to  count 
low  many  brands  of  aspirin  and 
paracetamol  are  on  the  community 
pharmacist's  shelf.  Further,  the  efficacy  of 
buprofen  in  dysmenorrheoa  has  been 
documented  in  the  review  of  Professor 
Main  Li  Wan  Po,  published  in  the  Chemist 
&  Druggist  of  May  4,  1985. 

Quoting  from  that  article:  "Ibuprofen  is 

1  much  more  potent  inhibitor  of  uterine 
prostaglandin  synthetase  than  aspirin, 
clinical  trials  using  ibuprofen  have 
generally  shown  it  to  be  effective  in 
dleviating  the  symptoms  of  dysmenorrhea 
vhether  the  drug  is  used prophylactically 


or  at  the  onset  of  symptoms.  Paracetamol 
has  little  activity  against  peripheral  cyclo- 
oxygenase  and,  not  surprisingly,  the  drug 
is  less  active  than  ibuprofen  in 
dysmenorrhoea. " 

The  accessibility  of  pharmacists  and 
their  staff  and  the  quality  of  advice  given 
to  the  public  on  the  whole  gamut  of  health 
problems  is  well  understood  by  everyone 
here.  Nevertheless,  young  women  do  have 
inhibitions  about  discussing  periods  and 
associated  problems  even  with  their 
mothers  and  friends.  That  this  is  still  the 
case  is  confirmed  by  thorough  discussion 
group  research  we  have  conducted  in 
1984  and  again  this  year.  It  is,  therefore, 
helpful  to  provide  signposts  to  the 
consumer  by  way  of  branding  and 
packaging  together  with  display  material 
and  literature  which  is  all  intended  to  help 
the  pharmacist  and  the  consumer. 

The  retail  margin  on  Librofem  does 
recognise  the  pharmacist's  role,  but  also 
the  commercial  reality  that  advertising, 
which  creates  awareness  and  hence 
demand  in  the  pharmacy,  is  very 
expensive.  The  final  "put  down"  to  which 
your  correspondent  refers  is  not  of  our 
doing.  The  warning  in  connection  with 
pregnancy  is  stipulated  by  the  terms  of  our 
product  licence  and  I  feel  we  can  hardly 
be  taken  to  task  for  that. 

Ciba  Consumer  Pharmaceuticals 
makes  every  effor  to  give  complete 
coverage  of  community  pharmacists 
through  its  national  sales  force.  Mr 
Sinclair  can  look  forward  to  a  call  soon! 


Asda  news  no 
surprise  to  us 

The  announcement  in  C&D  November  23, 
p943,  of  the  negotiations  between  Moss 
Chemists  and  Asda  regarding  in-store 
pharmacy  franchises,  comes  as  no  surprise 
to  the  Gwynedd  Local  Pharmaceutical 
Committee.  We  would  like  to  dispute  the 
statement  that  pharmacies  would  be 
opened  only  where  they  were  "necessary 
or  desirable". 

An  application  has  been  made  for  a 
contract  at  Llandudno  for  a  Moss  Chemist 
pharmacy  to  open  in  the  local  Asda,  which 
is  situated  less  than  one  mile  from  the  most 
distant  pharmacy  and  only  200  yards  from 


the  nearest.  There  are  five  existing 
pharmacies  in  town  all  within  the  above 
distances.  We  would  like  to  ask  Moss 
Chemists  to  answer  the  following: 

1.  How  could  a  pharmacy  in  the  above 
development  possibly  be  described  as 
either  "necessary  or  desirable"  in 
Llandudno  bearing  in  mind  that  a)  there 
has  been  not  one  single  complaint  to  the 
family  practitioner  committee  regarding 
pharmaceutical  services  since  the 
inception  of  the  NHS  and  b)  the  current 
distribution  of  pharmacies  in  the  town. 

2.  Who  is  really  to  make  the  decision  as 
to  the  necessity  or  desirability  of  a 
pharmacy  —  Asda  or  Moss  Chemists? 
L.M.  Ashley 

Secretary,  Gwynedd  LPC. 

Open  letter  to 
Wellcome... 

I  am  one  of  your  subscribers  who  helped  to 
create  part  of  the  £100m  profit  made  by 
Wellcome  last  year. 

It  is  noted  with  interest  that  18,000 
employees  of  the  Foundation  are  to  be 
offered  shares  on  a  preferential  basis.  May 
I  suggest  that  existing  customers  who  wish 
to  buy  shares,  might  also  be  able  to  do  so 
using  preferential  application  forms, 
before  all  available  shares  are  snapped  up 
by  institutional  buyers.  Share  ownership 
by  your  customers  may  produce  an  even 
more  profitable  future  for  the  company. 

As  a  dedicated  Wellcome  customer,  I 
eagerly  await  your  reply. 
J.M.  Horsburgh 
Edinburgh. 

Squash  a  leap- 
frogged?  

In  his  letter  to  the  C&D  last  week,  David 
Hibbard  refers  to  the  "cancer"  of  our 
times,  namely  leapfroggers. 

Leapf roggers  can  be  successfully 
countered,  whether  they  are  multiples  or 
one-man  bands.  Prescriptions  account  for 
some  65  per  cent  of  turnover  on  average. 
Ignoring  medicines  amd  other  goods  not 
normally  discounted,  you  are  left  with 
10-15  per  cent  of  turnover  affected  by 
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IN  THE  CITY 


price-cutting.  If  you  repeatedly  undercut 
the  leapfrogger,  your  pharmacy  will 
continue  to  attract  customers  and  their 
prescriptions. 

Unfortunately,  a  small  pharmacy  is  at  a 
disadvantage  against  a  multiple  in  such 
cases  because  the  multiple  can  spread  his 
loss  leaders  over  all  his  shops.  However,  if 
everyone  who  has  been  "leapfrogged"  all 
over  the  country  simultaneously  undercut 
their  respective  leapfroggers,  this  profit- 
loss  would  then  be  felt  in  all  the  multiple's 
shops  at  once  and  he  would  lose  his 
competitive  edge. 

After  all,  you  still  have  that  important 
commodity  of  goodwill  from  customers 
and  doctors  —  and  that  is  not  for  sale.  So,  I 
call  on  all  fellow  sufferers  of  this  modem 
banditry  —  write  and  act  now.  Strike  back, 
and  help  squash  a  leapfrogger  for 
Christmas! 
Tadpole 


Thank  you  for 
your  help 

On  behalf  of  Bradford  Chemist  Alliance,  I 
would  like  to  thank  all  manufacturers, 
Numark  chemists  and  industry  friends  who 
supported  our  appeal  earlier  this  year  for 
the  victims  of  the  Bradford  City  FC  fire 
tragedy. 

I  am  sure  you  will  be  interested  to  hear 
that  on  November  29  Bradford  Chemist 
Alliance  were  able  to  make  a  donation  of 
£3,250  to  the  trustees  of  the  appeal.  In 
addition,  many  businesses  contributed 
directly  to  the  fund  for  which  we  are 
equally  grateful. 

Michael  James 

National  accounts  manager 
Johnson  &  Johnson  Ltd. 


STATUTORY  COMMITTEE 


Reprimand  for 
advertising  and 
unlawful 

A  Sallord  chemist  was  reprimanded 
last  Thursday  for  improper 
newspaper  advertising  and 
unlawful  sales  of  medicines. 

Mr  Stuart  Blake,  of  Whitefield, 
Manchester,  was  appearing  before  the 
Statutory  Committee  of  the 
Pharmaceutical  Society  for  the  third  time 
in  12  months.  He  faced  allegations  of 
professional  misconduct  as  the  owner  of 
two  companies  —  G.  Spencer  Ltd,  and 
Grangom  Ltd. 

At  previous  hearings  last  November 
and  December  the  Committee  heard  that 
G.  Spencer  Ltd  of  Mocha  Parade,  Lower 
Broughton  Shopping  Centre,  was 
convicted  of  selling  and  supplying 
medicines  without  the  supervision  of  a 
pharmacist.  The  company  was  fined 
£1,100,  reduced  to  £900  on  appeal.  As 
superintendent  pharmacist,  Mr  Blake  was 
held  responsible  for  the  company's 
conduct. 


Mr  Blake  also  admitted  placing 
advertisements  in  the  Jewish  Chronicle 
and  the  Salford  Reporter  and  Advertiser 
about  the  opening  of  a  new  chemist  shop  at 
Langworthy  Health  Centre  which  broke 
the  Society's  advertising  guidelines. 

The  chairman,  Sir  Carl  Aarvold,  told 
Mr  Blake  last  December  that  the 
Committee  was  very  concerned  about  two 
separate  companies  being  operated  in  the 
same  town  but  owned  by  one  person.  He 
postponed  judgment  for  12  months  and 
called  for  reports  on  the  affairs  of  Mr  Blake 
and  the  two  companies. 

At  Thursday's  resumed  hearing  Mr 
Henry  Littler,  an  inspector  of  the  Society, 
said  Mr  Blake  had  since  sold  Grangom 
Ltd,  and  was  now  in  personal  control  of  G. 
Spencer  Ltd.  Mr  Blake  had  told  him  that 
he  had  no  intention  of  advertising  his 
business  in  future. 

Sir  Carl  said  the  penalty  the 
Committee  considered  a  year  ago  had 
included  disqualification  of  the  companies 
and  the  removal  of  their  premises  from  the 
Register.  But  in  the  meantime  the 
inspector  had  watched  the  companies  very 
carefully.  He  now  had  no  complaint  about 
the  way  the  company  G.  Spencer  Ltd  was 
being  run,  or  the  way  in  which  Mr  Blake 
was  fulfilling  his  duties  as  superintendent 
pharmacist. 


Bonfire  night  produced  more 
than  enough  sparks  to  set  the 
stock  market  alight  for  the  rest 
of  November.  It  bounded 
upwards  nearly  every  day, 
with  only  an  occasional  stop 
for  breath. 

Most  of  the  action  was  in  the  retailing 
sector,  helped  by  better  than  expected 
results  from  Marks  &  Spencer.  The 
proposed  merger  between  British  Home 
Stores  and  Habitat/Mothercare, 
representing  yet  another  concentration  of 
power  in  the  High  Street,  grabbed  the 
headlines  but  temporarily  knocked  the 
market's  confidence.  Worries  that  takeover 
activity  was  out  of  hand  were  soon 
dismissed,  though  they  might  yet 
reappear. 

Even  Beecham  shares  ended  the  month 
strongly,  having  recovered  from  the  shock 
of  Sir  Ronald  Halstead's  forced  resignation 
at  the  hands  of  Lord  Keith  of  Castleacre 
and  other  non-executive  directors.  The 
market  is  looking  forward  to  a  much 
improved  performance  and  stays  keen  on 
the  acquisition  of  Norcliff  Thayer,  an 
American  OTC  drugs  company. 

The  management  at  Boots  is  doing  its 
best  to  avoid  being  ousted,  and  a  good  set 
of  interim  figures  supported  their  case. 
The  shares  rose  15p  to  237p  in  response. 
Still  nervous  of  a  bid,  however,  the 
company  recently  switched  merchant 
banks,  from  Schroders  to  Morgan 
Grenfell. 

In  this  buoyant  market  new  issues  were 
given  a  good  reception.  Shares  in 
Underwoods  were  offered  at  a  minimum 
tender  price  of  115p  but  support  was  so 
strong  that  the  striking  price  was  as  high  as 
180p.  Initial  enthusiasm  took  them  up  to 
212p.  Both  Laura  Ashley  and  Abbott  Mead 
Vickers,  an  advertising  agency,  were  also 
oversubscribed. 

In  the  less  fashionable  manufacturing 
sectors,  some  shares  have  been  overlooked 
in  the  market's  rise.  Redland,  who  make 
building  materials,  are  an  example  of  a 
well  managed  company,  edging  profits 
ahead  even  though  demand  is  well  down. 
With  a  rise  in  public  spending  on  building 
due  before  the  next  election,  prospects  are 
good  and  at  356p  the  shares  look 
attractive. 


Absolute  Alcohol 


Synthetic  quality  available  to  British  and  all  well  known  International  Specifications  and  Pharmacopoeias 


James  Burrough  (EA.D.)  Ltd, 

'    356  Kennington  Road,  London  SE114LD  Tel:  01-582  0232 
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No  compromise  over 
Shops  Bill  in  Lords . . . 


Major  changes  in  the  Shops  Bill, 
which  removes  all  restrictions  in 
trading  hours  on  Sundays  and  week 
days  in  England  and  Wales,  were 
virtually  ruled  out  when  it  received 
an  unopposed  second  reading  in 
the  House  of  Lords  on  Monday. 

A  "reasoned  amendment"  moved  by 
the  Bishop  of  Birmingham,  designed  to 
allow  substantial  changes  during  the 
Committee  stage  of  the  Bill  (December 
16-17),  to  limit  the  extent  of  its 
deregulatory  provisions,  was  defeated  by 
141  votes  to  85;  a  Government  majority  of 
56. 

Peers  wul  still  be  able  to  table 
amendments  during  the  later  stages  of  the 
Bill,  but  only  those  which  do  not  seek  to 
overturn  the  main  principle  of  allowing 
shops  to  set  their  own  hours  of  trading  are 
likely  to  have  any  prospect  of  approval. 

Lord  Glenarthur,  Under  Secretary  at 
the  Home  Office,  who  moved  the  second 
reading  of  the  Bill,  stressed  that  the 
changes  in  retailing  over  recent  years  had 
seen  the  emergence  of  many  more  mixed 
retail  outlets.  He  said  this  had  made  the 
task  of  enforcing  any  restrictions  on 
trading  based  on  lists  of  products  which 
could  and  could  not  be  sold  on  Sunday 
immensely  difficult. 

Lord  Glenarthur  said  the  findings  of 
the  Auld  Committee  —  on  which  the  Bill  is 
based  —  had  reaffirmed  that  there  was  no 
acceptable  "half  way  house  compromise. 
"The  choice  is  clear  —  there  must  either 
be  substantial  deregulation  or  much 
harder  enforcement  of  the  law." 

Any  attempt  to  secure  stricter 
enforcement  of  the  law  would  be  highly 
unpopular,  extremely  difficult  to 
accomplish  effectively,  and  be  likely  to 
cost  a  significant  number  of  jobs,  said 
Lord  Glenarthur.  He  described  the 
concern  which  had  been  expressed  about 
the  effect  of  deregulation  on  the  smaller 
shopkeepers  as  understandable,  but 
claimed  the  trend  towards  a  declining 
number  of  smaller  retailers  had  occurred 
regardless  of  the  effects  of  legislation. 

"Indeed,  there  may  be  hope  that, 
through  encouraging  a  freer  market, 
smaller,  and  sometimes  specialist  shops, 
will  be  able  to  use  their  greater  flexibility 
and  ply  their  strength  against  their  larger 
competitors." 

Lord  Sainsbury  (SDP),  who  voted 
against  the  amendment,  pointed  out  the 
Retail  Consortium  —  the  biggest 
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association  of  all  types  of  retailers  in  the 
country  —  had  been  unable  to  reach  a 
unanimous  decision  and  had  not  been  able 
to  express  a  representative  view  on  the 
changes  proposed  by  the  Bill. 

Lord  Jacques  (Lab),  who  supported  the 
amendment,  argued  that  unnecessary  fuss 
had  been  made  about  anomalies  arising 
under  the  existing  law.  He  said  they  could 
be  put  right  easily  and  sensibly  —  for 
example,  if  the  regulations  were  only  to 
permit  trading  on  Sundays  until  1pm.  This 
change,  he  said,  would  allow  the  small 
trader  to  sell  anything  he  wished  and  the 
large  shops  would  not  be  interested  in 
opening  for  such  a  restricted  period. 
■  Out-of-town  shopping  is  here  to  stay, 
and  would  become  the  focus  of  Sunday 
opening,  says  a  new  report.  Car-users  will 
take  full  advantage  of  Sunday  shopping 
while  public  transport  is  limited,  say 
surveyors  Edward  Erdman  in  their  report 
"Prospects  for  out-of-town  shopping." 
Opportunities  for  late  evening  trading 
would  also  be  "part  and  parcel  of  the  same 
trend  towards  leisure  shopping." 


...but  USDAW 
will  fight  on 


Shopworkers  union  USDAW  has 
reaffirmed  its  opposition  to  the 
complete  deregulation  of  shop 
hours  at  a  Press  conference  last 
Tuesday  shortly  after  the  nine-hour 
debate  drew  to  a  close. 

General  secretary  Garfield  Davies  is 
pessimistic  about  the  Government 
accepting  any  amendments.  "It  looks  very, 
very  ominous,"  he  said.  USDAW  had 
looked  for  a  favourable  reaction  because 
of  the  strong  united  opposition  to  the  Bill 
but  had  been  disappointed.  "There  was  no 
spirit  of  compromise,"  he  said. 

Lord  Graham  condemned  the 
Government's  three-line  whip  when  all  the 
other  parties  had  allowed  a  free  vote.  "It 
was  quite  clear  that  the  Government  was 
not  prepared  to  give  its  supporters  any 
freedom  at  all,"  he  said. 

It  was  hypocritical  of  the  Government 
to  justify  the  Bill  by  the  Auld  Committee's 
report,  according  to  Mr  Davies.  It  had 
ignored  advice  on  employee  protection, 
and  was  also  pruning  the  Wages  Councils. 
"Shop  workers  are  being  hammered  on 
two  sides,"  he  said. 


Lord  Graham's  only  grain  of  comfort  in 
the  debate  came  from  Lord  Glenarthur's 
opening  words  —  he  referred  to 
"substantial"  rather  than  "total" 
deregulation.  In  the  meantime  USDAW 
are  fighting  on.  "It  doesn't  look  good  but 
we  have  a  responsibility  to  represent  our 
members.  We  have  no  alternative  but  to 
fight  the  Government's  proposals  in  any 
way  possible,"  said  Mr  Davies. 

■  Only  just  over  half  the  public  now  want 
Sunday  trading  —  and  less  than  a  quarter 
don't  want  it  ii  prices  go  up  or  small  shops 
have  to  close,  according  to  a  survey  by 
Channel  4  consumer  programme  "4  What 
it's  Worth". 

Previous  polls  by  the  National 
Consumer  Council  have  shown  60-70  per 
cent  in  favour,  but  Channel  4  found  only 
54  per  cent  even  before  the  potential 
consequences  were  raised.  If  it  meant 
local  shops  closing,  the  "for"  vote  dropped 
to  24  per  cent  and  if  some  increased  their 
prices  only  21  per  cent  still  approved. 


Shop  rents 
past  and  future 


Shop  rental  growth  for  the  last  six 
months  has  been  the  lowest  for  two 
years,  says  a  recent  index  report. 

The  Investors  Chronicle  Hillier  Parker 
rent  index  puts  the  figure  at  9.9  per  cent 
for  the  period  between  May  and  November 
—  still  ahead  of  offices  (8.5  per  cent)  and 
industrial  growth  (4.3  per  cent). 

Commercial  rental  values  as  a  whole 
grew  by  8. 1  per  cent  a  year,  compared 
with  7.6  per  cent  in  the  previous  six 
months.  This  is  the  highest  growth  for  any 
time  since  May  1981,  says  the  report.  A 
low  inflation  level  has  led  to  the  adjusted 
ICHP  index  showing  its  biggest  rise  since 
1979.  Shops,  offices  and  industrial  all 
showed  rental  increases  ahead  of  inflation. 
Q  High  Street  shops  in  prime  sites  will  go 
on  flourishing ,  with  design  innovation  and 
relaxed  trading  laws  giving  a  new 
dimension  to  consumer  behaviour. 

Prominent  takeovers  and  moves  to 
reshape  the  trading  image  are  having  an 
impact  on  the  High  Street.  Sunday 
shopping  will  emphasise  the  social 
dimension  and,  say  chartered  surveyors 
Debenham,  Tewson  and  Chinnocks,  "For 
those  locations  able  to  cater  to  this 
function,  there  should  be  no  slackening  of 
recent  rental  performance." 

Barclays  operations  director  Mr  K. 
Warren  has  discounted  rumours  that  the 
company  is  shortly  to  announce  the  sale  of 
its  Grimsby  depot. 
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List  blamed  for 
plant  closure 

Warner  Lambert  are  closing  their 
Eastleigh,  Hampshire  factory  and 
shifting  most  of  its  operations  to  the 
Pontypool  site  in  South  Wales. 

The  closure,  which  will  cost  just  over 
400  jobs,  is  blamed  by  the  company  on  the 
effects  of  the  limited  list.  "We've  made 
economies,  introduced  computer 
technology,  and  so  on,"  said  a  company 
spokesman.  "By  this  time  last  year  we'd  cut 
off  all  the  fat  there  was.  Then  Norman 
Fowler  announced  the  limited  list." 

The  company  says  it  has  lost  about  a 
quarter  of  its  prescription  medicine 
business  as  a  result,  with  particularly 
marked  effects  on  Benylin.  "The 
combination  of  that  loss  coupled  with  the 
fact  that  we  built  factories  with  a  view  to 
expansion  in  the  '80s  and  '90s  left  us  with 
overcapacity.  The  only  way  to  meet 
overhead  costs  on  output  was  to  cut  down 
dramatically." 

Pontypool,  in  Gwent  houses 
pharmaceutical  product  and  specialist 
operations.  All  sterile,  chemical  and  hard 

SERPS  to  stay 
after  all?  

State  pensions  —  SERPS  —  are  to 
stay  after  all,  but  with  changes 
designed  to  cut  costs  and  expand 
personal  and  private  pension 
arrangements. 

The  Prime  Minister,  Mrs  Margaret 
Thatcher,  accepted  a  recommendation 
from  Social  Services  Secretary  Norman 
Fowler  to  keep  SERPS,  according  to  a 
Sunday  Times  report.  A  white  paper  is 
expected  before  Christmas,  setting  out 
reform  proposals.  The  new  measures  will 
be  designed  to  bolster  private  pensions, 
and  to  persuade  employers  in  industries 
like  catering  and  agriculture  to  get 
together  for  an  occupational  scheme.  The 
original  plan  to  drop  SERPS  is  said  to  have 
been  scrapped  due  partly  to  fear  of  a 
political  storm. 


Beecham  bid? 

Speculation  about  a  £3  billion 
takeover  bid  for  Beecham  continues 
in  the  national  Press. 

A  rise  in  Beecham  share  prices  last 
week  was  accompanied  by  talk  of  a 
Unilever  bid  in  the  Financial  Times.  And 
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gelatin  capsule  production,  along  with  the 
clinical  research  and  drug  development 
departments,  are  based  there.  The 
Eastleigh  operation  is  described  as  "more 
of  a  mixed  bag."  It  accommodates  some 
pharmaceuticals,  in  liquid  and  tablet 
forms;  toiletry  products  such  as  Listerine; 
denture  cleaners,  suppositories,  and  the 
hair  care  business. 

All  products  will  still  be  available  after 
the  move,  says  the  company.  "But  we 
haven't  quite  got  the  facilities  at  Pontypool 
to  take  all  the  operations.  So  some  tablet 
manufacturing  will  be  going  to  Europe, 
where  we've  got  spare  capacity." 

Warner  Lambert  had  considered 
closing  both  UK  operations  and  shifting  all 
production  to  the  Continent.  Plans  were 
changed  with  the  offer  of  a  Welsh  Office 
grant,  giving  about  £2m  towards  the  total 
£8m  spend  on  expanding  the  Pontypool 
operation.  Up  to  250  jobs  will  be 
transferred  and  the  whole  move  will  be 
phased  over  two  years.  The  company 
headquarters  will  still  be  in  Eastleigh. 

Warner  Lambert  are  also  withdrawing 
from  the  medical  equipment  sector.  A 
spokesman  said  the  move  was  based  on  the 
philosophy  that  Warner  Lambert  is  a 
health  care,  not  a  health  technology 
company. 


Beecham,  still  without  a  chairman 
following  the  sacking  of  Sir  Ronald 
Halstead  earlier  this  month  are  looking 
distinctly  vulnerable,  said  the  Observer. 

Unilever  are  thought  to  have  discussed 
the  merits  of  the  takeover  bid  at  a  board 
meeting  in  Holland  last  week.  Apparently 
they  are  attracted  to  Beecham's  strong  US 
presence  in  consumer  products.  Macleans 
and  Aquafresh  toothpastes  hold  13  per 
cent  of  the  market  there,  successfully 
competing  with  Unilever's  Signal  and 
Mentadent.  Neither  company  would 
comment  on  the  market  rumour. 


Revlon  divided 

Pantry  Pride,  the  American 
supermarket  chain,  continues  to  sell 
off  parts  of  Revlon,  taken  over  by 
them  last  month. 

Revlon's  prescription  drug  operations 
have  gone  for  $690m  to  the  Rorer  US 
pharmaceuticals  group,  says  the  Financial 
Times.  Interested  bidders  are  said  to  have 
included  Boots  and  ICN  Pharmaceuticals. 

This  move  follows  the  sale  of  Norcliff 
Thayer  and  Reheis  to  the  Beecham  group 
(see  C&D  last  week).  Now  Wall  Street  is 
speculating  that  Pantry  Pride  will  not 
honour  a  deal  to  sell  off  Revlon's  cosmetics 
business  to  New  York  investors  Alder  and 
Shaykin. 


EFTPoS  problems 

Electronic  shopping  could  turn  out 
to  be  expensive  for  shops  with  tight 
profit  margins  —  and  a  "non  starter" 
for  low  value  transactions,  says  a 
new  Which?  report. 

The  report  says  advantages  for  shops 
would  include  getting  money  quicker  and 
knowing  EFTPoS  couldn't  bounce.  There 
would  also  be  less  banking  to  do  which 
might  mean  smaller  bank  charges  and  the 
cash  card  could  save  staff  time. 

On  the  other  hand,  Which?  sees 
problems  in  deciding  who  pays  for  the 
terminals.  In  the  Northampton  experiment 
shops  pay  Anglia  Building  Society  £30  per 
quarter  to  rent  the  terminal  and  up  to  IVz 
per  cent  of  the  sale  price;  British  Telecom 
get  up  to  5p  for  the  phone  line. 


J&J  profits  fall 

Johnson  &  Johnson's  accounts  for  1984 
show  a  fall  in  pre-tax  profits  of  £1.5m. 

The  results  for  the  year  ended 
December  30,  1984  stand  at  £4. 6m,  with 
retained  profits  rising  from  £1.9m  in  1983 
to  £2. 35m.  Turnover  went  up  by  over  £4m 
to  £94.  lm. 

EVENTS 

Sunday,  December  8 

The  Young  Pharmacists'  Group,  Bruntsfield  Hotel,  Bruntsiield 
Place,  Edinburgh  at  3.30pm  Introductory  forum. 

Monday,  December  9 

Plymouth  and  District  Branch.  Pharmaceutical  Society. 

board  room,  Derriiord  Hospital  at  8pm.  Douglas  Davidson, 
member  oi  PSGB  Council  on  "Current  pharmaceutical  affairs." 

Tuesday,  December  10 

Barking  and  Havering  Branch.  Pharmaceutical  Society. 

academic  centre,  Oldchurch  Hospital,  Romlord,  at  7.30pm.  Mr 
Roy  Hastie,  chairman  of  Romford  Wine  Circle  on  "Christmas 
spirit:  home  wine  making  "  Cheese  and  fruit. 
Leicestershire  Branch,  Pharmaceutical  Society, 
postgraduate  medical  centre,  Leicester  Royal  Infirmary  at  8pm. 
lohn  Hind  on  "More  fine  wines  —  again!" 
Northumbrian  Branch.  Pharmaceutical  Society, 
postgraduate  medical  centre,  Freeman  Hospital  at  7.30pm. 
Quiz.  Merrydown  cider. 

South  West  Metropolitan  Branch.  Pharmaceutical  Society, 

lecture  theatre  B,  St  George's  Hospital  Medical  School  SW17  at 
8pm  Dr  J.  Davies,  honorary  physician  to  Welsh  Rugby  Union 
on  "Injuries  in  sport."  Refreshments  at  7. 15pm. 

Wednesday,  December  11 

East  Kent  Branch.  Pharmaceutical  Society.  Kent 
Postgraduate  Medical  Centre,  Kent  and  Canterbury  Hospital, 
Canterbury  at  8pm.  Mr  G.  Williams,  Customs  and  Excise, 
Dover  on  "The  job  of  the  revenue  man."  Seasonal  Refreshments. 
North  Metropolitan  Branch,  Pharmaceutical  Society,  School 
of  Pharmacy  at  8pm  Miss  C.  Thomas,  St  John's  Ambulance 
Brigade  on  "Life  saving  first  aid"  and  David  Anderson  on 
"College  of  Pharmacy  Practice."  Refreshment  beforehand. 

Thursday,  December  12 

Glasgow  and  West  Scotland  Branch,  Pharmaceutical 
Society,  Room  1,  McCance  Building,  University  of  Strathclyde, 
Glasgow  at  7.30pm.  Dr  J.  Steel,  The  Scottish  Hotel  School, 
Glasgow  on  "Judging  style  and  quality  in  wine"  followed  by  a 
wine-tasting  session. 
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CLASSIFIE 


Post  to 

Classified  Advertisements, 
Chemist  &  Druggist, 
Benn  Publications, 
Sovereign  Way,  Tonbridge, 
Kent  TN9  1RW. 
Telephone  Tonbridge  (0732) 
364422.  Telex  95132. 
Ring  Hazel  Barry  ext  210 
for  further  information 


Publication  date 

Every  Saturday 
Headings 

All  advertisements  appear 
under  appropriate  headings. 
Copy  date  4pm  Tuesday  prior 
to  publication  date. 
Cancellation  deadline 
5pm  Monday  prior  to 
publication  date. 


Appointments 


CROYDON  HEALTH  AUTHORITY 

PHARMACY  TECHNICIAN 

(QUALIFIED) 

ACUTE  UNIT 

Salary  Scale  £4476  to  £5856  plus  £648  London  Weighting  per  annum. 

Based  at  Mayday  Hospital,  Croydon.  You  will  work  on  a  monthly  rotation 
within  the  inpatients,  outpatients,  production,  community  and  mental 
handicap  sections  of  the  department  having  the  opportunity  to  gain 
experience  in  a  wide  range  of  hospital  activities.  This  will  include  the 
preparation  of  parenteral  nutrition  solutions  for  adults  and  neonates,  ward 
top-ups  and  small  scale  non  sterile  manufacturing. 

In  December  the  department  is  commissioning  a  large  District  Computer 
System  that  will  give  you  additional  experience  in  this  modern  hospital 
development. 

Single  accommodation  is  available  if  required. 

For  further  information  contact  Trevor  Lowenhoff ,  telephone  01  -684  6999 
extension  3506  or  Unit  Personnel  Department,  extension  3530  for  job 
description  and  application  form. 


REPRESENTATIVE  URGENTLY 
REQUIRED 

for  all  areas  of  the  UK  by  expanding  company  dealing 
in  hair  ornaments,  hair  brushes  and  other  hair 
care  products. 

For  further  information  reply 
BOX  C&D  3149 


PHARMACEUTICAL 
STOCKTAKING  SPECIALISTS 

require  for  London  and  Home  Counties  Male  and 
Female  staff,  O.T.C.  or  dispensary  experience  an 
advantage.  Excellent  salary  and  benefits. 

Phone:  01-434  1294  for  application  form. 


Shopfitting 


LEXDRUM 

0626834077 

WE  PROVIDE  A  PROFESSIONAL 
SHOPFITTING  SERVICE  FOR  THE 
RETAIL  PHARMACY 


LEXDRUM  STOREFITTERS 

Chappie  Rd,  Bovey  Tracey,  Devon. 

I:  0626  834077 


Display/Semi  Display 

£13.40  per  single  column 
centimetre,  min  30mm. 
Column  width  42mm. 
Whole  Page  £1200.00 
(260mm  x  180mm) 
Half  Page  £650.00 
(125mm  x  180mm) 
Quarter  Page  £345.00 
(125mm  x  88mm) 


Box  Numbers  £3.00  extra 
Available  on  request. 
All  rates  subject  to 
standard  VAT. 


Shopfitting 


SHOPKIT.  You  can  still 
get  your  Shopkit  for  a  better 
Christmas  display  —  but 
hurry! 

Full  details  of  Shopkit  sent 
by  return  of  post. 
Shopkit  50,  Ivatt  Way, 
Westwood  Industrial  Estate, 
Peterborough,  PE3  7PN. 
Telephone:  (0733)  265263 
(24hr.  service). 


marspec 

AS.1  SHOPFITTING  LTD 

Attractive  modular  shopfittings  at 

competitive  prices. 
For  a  new  perspective  in  pharmacy 
design. 

Telephone:  0392  216606 

Unit4B,  Grace  Road,  Marsh  Barton, 
Exeter,  Devon 


shonfitkm 
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0761418941 

Cfeatofs  and  Manufacturers  of  Individual 
Envitdnments*fortheGPrbfessionalcPharmacy 

SALES  OFFICE    HALUTR0W  ROAD.  PAUL  TON  .  AVON 


Shoplifting 


C 


Lux  Li 


m  9JME 

SHOPFITTERS  FOR  THE  PHARMACY 

REFITS,  NEW  INSTALLATIONS,  CEILINGS,  SHOPFRONTS, 
ELECTRICAL,  FINANCE,  NPA  Et  NUMARK  APPROVED. 
SO  CONTACT  US  NOW. 

LUXLINE  LTD 

8  COMMERCE  WAY,  LEIGHTON  BUZZARD,  BEDS 
TEL:  0525-381356 


Quality  and  original  Continental  Systems  plus  total  package  NPA 
recommended  NO  system  matches  UMDASCH  for  quality. 

Prices  pleasantly  competitive. 
See  for  yourself... there's  no  obligation. 

Apeils  Systems  Ltd,  Unit  P,  Kingsway  Trading  Estate, 
Kingsway,  Luton,  Bedfordshire.  Ring  Luton  (0582)  457111 

NOW! 


Stock  for  Sale 


WEXPRE55  NAHS  RETAIL  PACKS 


EXPRESS  NAIL  REPAIR  GLUE  RETAIL  £2.00 

ACETONE  FREE  POLISH  REMOVER  RETAIL  79p 

For  larger  orders  of  credit  account  contact:  — 
TINA  GOULD,  GARLANDS,  FREEPOST,  BOOTLE,  MERSEYSIDE  L30  0AB 
or  telephone:  051  52 1  4871 


VALUE 
PACK 


RETAIL 
COST  Z\ 


95 
56 


to  £3.; 


FILMS 


KODAK  TUDOR 


FLASH 


FILMS  FILMS 


PERFUMES  &  COSMETICS 

CHEMIST  SUNDRIES,  FILMS  &  LOTS  MORE 
Gift  sets  now  available 


Pick  n  choose  out  of  the  biggest  selections  of  branded 
perfumery  at  competitive  prices.  For  PRICE  LISTS. 

01-960  0319  or  01-960  5752 


PASCOS 

425  Harrow  Road 
London  W10  4RE 


©FEW 

MON-FRI9.30atn-5.30pm 


PERFUMES 


PERFUMES 


PERFUMES 


PERFUMES 


HOME  NURSING 
&  HOSPITAL  REQUISITES 

Bedpans  and  urinals,  douches,  syringes  and  puffers,  air  rings,  hot 
water  bottles,  drinking  and  feeding  cups,  bath  mats  (interior  and 
exterior),  ice  packs,  commode  buckets  and  portable  bidets. 
Made  in  England  by 

WILLIAM  FREEMAN  &  CO.  LTD. 

Suba-Seal  Works,  Staincross,  Barnsley,  South  Yorkshire  S75  6DH,  England 
Tel:  (0226)  284081  Telex:  547186 


FASHION  JEWELLERY 

Mrs.  S.  Dezsofi  (former  Jodez  Ltd.)  has  the 
latest  Christmas  lines  available  now  in: 
Diamante  Brooches,  Ear-rings,  Pearls, 

Beads,  Sample  parcels  from  £10,  promptest 
attention .  Phone:  061-795  751 5  or  write: 

2  Haslam  Court,  Singleton  Road,  Salford, 
Manchester  M7  0LU. 


PIEIEIFUMIES 


ITELEPHONE  NOW  FOR  SPECIAL  PRICES,  OR 
VISIT  OUR  SHOWROOM  AND  GET  A 

PERFUME  WORTH  £22. 
FREE  OF  CHARGE  ON  ORDERS  OVER  £300 

WEST  LOW  DOM  LTD  397  ACTON  LANE, 
LONDON  W3.  01-993  6409. 
OPEN  10-7.  SUN  10-2 


A  wide  range  of  branded  perfumes, 
toiletries  and  sundries  available. 


Contact: 
D.M.  WHOLESALE  SUPPLIES  LTD, 
UNIT  B 

277  ABBEYDALE  ROAD,  WEMBLEY, 
MMJK  MAO  WO. 
Tel:  01-991  2522 

for  our  current  price  list. 


Open:  MON-FRI  t0am-8pm.  SAT  a 
SUN  10am-4pm 

Please  note  our  change  of  address 
and  telephone  number. 


ONE-SIZE 
TIGHTS 

from  £3.15  doz.  plus  VAT. 
Childs  Ribbed  tights  from  £4.90 
doz  Tax  Free.  Min.  order  10 
doz.  overall.  CWO.  Carriage 
free.  Full  price  list  with  other 
lines. 
E&RKAYE 
16/18  New  Bridge  Street, 
London  EC4 
Est.  40  years. 


D.E.  FOR  DISCOUNT 
GENERICS 

30  Tamoxifen  10mg 
30%  discount  £5.65 

500  Cocodamol 
35%  discount  £6.95 
Chloramphenicol  Eyedrops 
40%  discount  £36p 
250  Ibuprofen  400mg 
29%  discount  £5.55 

FOR  SPECIAL  OFFER  DETAILS  TELEPHONE 
(06614)  2253  D.E.  PHARMACEUTICALS, 
MAIN  STREET,  WYLAM, 
NORTHUMBERLAND  NE41  SAB. 


Labels 


LABELS 
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Professional  Prescription 
Computer  Labelling 


•  New,  advanced  easy  to  use  program 
'  Massive  128K  memory 
'  Disc-based  for  extra  speed  and  flexibility 
'  Drug  capacity  of  up  to  1 500 

■  unrivalled  speed  of  label  production 

■  Automatic  warnings  in  line  with  official 
recommendations 

'  Automatic  re  order  facility  in  memory 

■  Automatic  black  list  warning 
'  Drug  usage  information 

'  Generic  and  brand  names  both  on  file 
'  Drug  interaction  facility 
'  All  data  easily  amended  if  required 
1  Complex  dosage  instructions  easily 
stored,  and  recalled  with  a  simple  code 


John  Dichardi  on  Computers  Lid 


f  DEEPOll  Pieifon  PUt  SBU  Icl.  ©J  Jl  )l»f6) 


One  Further  ifep  Ahead  in  Pharmacy  labelling 


Business  Wanted 


DRUGSTORES  AND 
PHARMACIES  WANTED 

Substantial  party  wish  to  acquire 
large  or  small  drugstores  and 
pharmacies  anywhere  within  a  50  mile 
radius  of  London.  Quick  completion. 
Strict  confidence.  Please  telephone: 
N.  Nash. 

(0732)  450859  office 
(0732) 459798 
evenings/weekends 


Take  a  Park  Computer 
labeller  on  14  day  Free  trial, 
and  find  out  how  good  it  is 


Then  you  can  trade  in  your  old  computer 
or  typewriter. 

Contact  David  Coleman,  or  Mike  Spnnce  MPS 


m 


PARK  SYSTEMS  LTD  1719  Gascoyne  Street,  Liverpool  L3  6BS  051-236  9438  J  NPA 

Systems  from  £650  up  to  f  7 195  for  the  new  Disk-Based  /APPROVED 
System  800.  Prices  include  10%  NPA  rebate  VAT  excluded 


Stock  Wanted 


Equipment  for  Sale 


KIS  PHOTO 
MINILAB 

Complete  in  store  film  processing  unit,  cost  £25,000. 

Price  £12,500.  Only  one  year  old.  Shop  closure 
forces  sale.  Manufacturers  warranty  and  finance  can 
be  arranged. 

Telephone:  Halstead  (0787)  477036 


French  and 
English 
perfume 
wanted  for 
home  and 
export.  Any 
quantity. 

01-802  5472 


FRENCH  AND 
ENGLISH 
PERFUMES 


Wanted  for  home  and 
export.  We  guarantee 
discretion  and 
confidentiality.  Any 
quantity  large  or  small. 
Prompt  payment. 

FGM  COSMETICS  LTD 

061-833  9652  or  telex 
665941  FGM  G 
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PEOPLE 


Nine  new  Fellows 
swell  the  ranks 

Nine  pharmacists  were  elected 
Fellows  of  the  Pharmaceutical 
Society  at  this  month's  Council 
meeting. 

Distinction  in  profession  of  pharmacy: 
George  Anthony  Boyd.  Georgetown, 
Guyana.  Pharmacist  to  the  Caribbean 
Community  Secretariat,  formerly  chief 
pharmacist  to  the  Government  of  Guyana 
and  founder  member  of  the 
Commonwealth  Pharmaceutical 
Association. 

David  Graham  Burt,  Cardiff.  Immediate 
past  chairman  of  the  Welsh  Executive  of 
the  Society. 

William  Neil  Paulin  Chapman,  Durham. 
LPC  secretary  and  FPC  member. 
Bryan  Holroyd  Hartley,  Amersham. 
Head  of  medicines  inspectorate,  DHSS. 
Jane  Margaret  Nicholson,  Slough. 
Adviser  on  regulatory  affairs  to  E.R. 
Squibb,  chairman  of  the  industrial 
pharmacy  group  committee  of  the  Society 
and  vice  chairman  of  the  EEC  industrial 
pharmacists  group. 

William  Rucker.  Community  pharmacist 
actively  involved  for  many  years  on  NHS 
committees,  former  Unichem  director  and 
member  of  the  Plymouth  Bench. 
Brian  Barcroft  Riley,  Liverpool.  Regional 
pharmaceutical  officer,  Mersey  RHA. 
Sydney  Southwell,  London.  Senior 
administrative  assistant  at  the 
Pharmaceutical  Society,  formerly  head  of 
professional  services  at  Allan  &  Hanbury. 

Distinction  in  science  of  pharmacy: 
Stephen  Irving  Ankier,  Edgware. 
Director  of  clinicali  research  at 
Charterhouse  Clinical  Research  Unit  Ltd. 


Holiday  ailments  can  spoil  even  the  most 
carefully  planned  break  —  a  window 
display  for  remedies  won  Mr  S.  A.  Amin  of 
|  Tudor  Pharmacy,  Purley,  a  weekend  for 
two  in  Paris.  The  competition  was  run  by 
|  Janssen  Pharmaceuticals  OTC  division, 
I  and  their  representative  Sarah  West  (left)  is 
seen  here  with  Mr  Amin  and  staff 


Pictured  addressing  the  annual  general  meeting  of  the  Ulster's  Chemists'  Association  is  the 
president,  Terry  Hannawin.  He  is  flanked  (left  to  right)  by  the  Province's  chief  pharmacist 
Brian  Cheyne;  vice-president  Denis  Dougherty;  PSNI  president  Derek  Corbett,  and  PCC 
chairman,  Justin  Beagon.  The  following  UCA  committee  members  retired  by  rotation  and, 
offered  themselves  for  re-election  —  Mrs  C.B.  Watson,  Messrs  G.M.  Armstrong, 
W.J.Barnes,  T.I.CRourke,  J. Williams  and  J. Kirk.  The  president  declared  them  "elected" 
along  with  Mr  P.  Kelly  of  Belfast,  proposed  by  Mr  J.A.  Crawford  and  seconded  by  Mr 
O'Rourke.  There  is  one  vacancy  on  the  Committee.  


Time  left 


There  is  still  time  to  apply  for  the 
three  1986  College  of  Pharmacy 
Practice  Awards. 

The  closing  date  for  the  Vestric  Travel 
Award,  the  Geistlich  Chester  Award,  and 
the  Glyn  Jones  Award,  worth  £1,000  each, 
is  December  31.  While  the  Geistlich 
Award  is  more  hospital  orientated,  the 
Glyn  Jones  Award  is  for  community 
pharmacists  and  the  Vestric  Award  for 
community  or  hospital  pharmacists. 

Further  details  and  application  forms 
are  available  from  the  secretary,  College 
of  Pharmacy  Practice,  1  Lambeth  High 
Street,  London  SE1  7JN. 


A  freeman!  

After  more  than  50  years  in  Cross 
Gates,  Leeds,  Barnett  Freeman, 
MPS,  really  is  a  freeman,  having 
retired  from  his  Farm  Road  shop  at 
the  age  of  74. 

Mr  Freeman  has  been  at  the  shop  since 
1935.  One  of  his  sons  is  a  pharmacist  in 
Castleford,  and  another  is  a  doctor  in 
Manchester.  With  no  one  to  carry  on  the 
business,  Mr  Freeman  has  unfortunately 
had  to  shut  the  shop. 


Glaxo  plays  host 

Glaxo  Pharmaceuticals  were  hosts  to 
Employment  Secretary  Lord  Young 
recently,  when  he  visited  them  in  Barnard 
Castle,  co  Durham. 

During  Lord  Young's  visit  a 


presentation  was  made  to  Britain's 
millionth  school-leaver  to  join  the  Youth 
Training  Scheme.  Glaxo  has  now  taken 
part  in  YTS  for  three  years  running,  and 
last  year  they  retained  96  per  cent  of  the 
intake.  There  are  now  42  ex- YTS 
employees.  At  present  18  school-leavers 
are  taking  part.  Glaxo 's  training  for  YTS 
trainees  includes  administration,  catering, 
technical  scientific  and  engineering.  Off- 
the-job  training  is  provided  by  specialist 
staff  backed  by  day  release  at  Darlington 
College  of  Technology. 

Middlesex  Pharmaceutical  Group:  Mr 

Jerry  Shulman  is  the  new  chairman,  Mr 
Eric  Silver  the  vice-chairman  and  Mr 
Ronald  Wiltshire  the  treasurer.  Mr  Michael 
Levitan,  group  secretary,  is  also  secretary 
of  the  constituent  local  pharmaceutical 
committees:  Bamet;  Brent  and  Harrow; 
Ealing,  Hammersmith  and  Hounslow; 
Enfield  and  Haringey,  and  Hillingdon. 
Proctor  &  Gamble  Ltd:  Yong  H.  Quek 
becomes  general  manager,  personal  care 
products.  He  succeeds  J.F  Van  Home, 
who  is  taking  up  a  position  with  the  parent 
company  in  the  United  States.  Michael 
Clasper  is  appointed  advertising  manager, 
laundry  and  cleaning  products, 
succeeding  Mr  Quek. 
Syntex  Pharmaceuticals  Ltd:  Dr  Graham 
Davison  has  been  appointed  quality 
assurance  director.  He  is  presently  group 
OA  manager  with  Contactasol  and  takes 
up  the  new  post  on  December  16. 
Roche  Products  Ltd:  A.M.  Kessler 
becomes  managing  director.  The 
production  and  site  operations  director 
(Welwyn),  R.E.  Heskell,  is  retiring  early  at 
Christmas.  His  place  on  the  board  will  be 
taken  by  Dr  J.A.  Goldsmith.  Dr  PC. 
Sharpe  joins  the  board  as  medical 
director. 
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photocopying,  recording  or  otherwise  without  the  prior  permission  of  Benn  Publications. 
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CHEMIST  &  DRUGGIST 
DIRECTORY  1986 


As  your  vital  link  with  the  rest 
of  your  industry,  this  new 
edition  provides  accurate,  reliable 
information  -  at  your  finger-tips 


TABLET  AND  CAPSULE 

IDENTIFICATION  GUIDE. 

Covers  every  tablet  and  capsule  in 
current  production  and  many  of  those 
now  discontinued  ^  Ensures  speed 
and  ease  of  identification  by  colour, 
shape,  manufacturer's  mark,  bevel  mark 
and  size. 


HOSPITAL  PHARMACISTS. 

A  total  listing,  by  region,  of  720 
hospitals  and  their  resident 
pharmacists,  including  town,  hospital, 
address,  and  telephone  number  with 
the  individual  pharmacist's  extension. 


The  one  source  of 
comprehensive  reference  for 
every  pharmaceutical 
professional 


BUYERS  GUIDE  TO 
PRODUCTS. 

A  complete  A-Z  of  over  6400 
products  -  from  Absorbent  Gauze  to 
Zinc  Paste  Bandages  -  supplemented 
and  cross-referenced  to  each 
manufacturer's  full  address  and 
telephone  number.  Over  2000  sources 
and  supply  clearly  identified... for 
both  branded  products  and  generics. 


MANUFACTURERS  AND 
SUPPLIERS  INDEX. 

An  alphabetical  list  of  over  2,000 
companies  with  full  address  and 
telephone/telex  number. 


WHOLESALE  OUTLETS/ 
MULTIPLE  RETAIL. 

Complete  alphabetical  listings  of 
multiple  retail  outlets,  under  group 
name  with  all  current  town  sites  and 
wholesalers  with  full  location  address 
and  telephone  numbers. 


PLUS 

A  WEALTH  OF  FURTHER 
INFORMATION 


Drug  Interactions  -  Mis-use  of 
Drugs  -  Who  owns  Whom  - 

What's-What  under  the  NHS  - 
Statutory  Poisons/Medicines 
Acts  -  and  much  more. 


PHARMACEUTICAL 
ORGANISATIONS. 

More  than  650  useful  addresses  and 
key  contacts  organised  for  ease  and 
speed  of  reference  by  subject 
classification.  Highlights  professional 
and  trade  bodies  right  across  the 
country,  and  pharmaceutical 
organisation  in  87  countries  overseas 

PUBLISHED  PRICE  -  UK  £44,  Overseas  £48  (Including  post  and  packing). 

CHEMIST  &  DRUGGIST  DIRECTORY  -  1986  pre  publication  order  form 

Please  supply  copy/ies  of  CHEMIST  &  DRUGGIST  DIRECTORY  1986,  (Published  December  1985). 

I  enclose  my  cheque  for  £  made  payable  to  Benn  Business  Information  Services  Ltd 


Name: 


Position: 


Company 
Address:  _ 


Country. 


Telephone: 


Postcode: 
.  Telex.  


Please  specify  type  of  organisation: 

□  Retailer  □  Manufacturer  □  Wholesaler/Distributor 

□  Hospital  □  Health  Authority/Board 

□  Other,  please  indicate  _ 


Benn 


32512 


PRE-PUBLICATION  PRICE 

UK  £36  Overseas  £40  (Incl.  post  and 
packing) 

ANNUAL  RENEWAL 

Initial  here  if  you  wish  us  to  repeat 
this  order  automatically  for  future 
editions. 


Send  to 

Directory  Order  Department, 
Benn  Business  Information 
Services  Ltd, 

PO  Box  20,  Sovereign  Way, 
Tonbndge,  Kent  TN9  I RQ 
Telephone  0732  362666 
Telex  95454  BBIS 


( 

\ 


\ 


NOT  PREGNANT 


At  last  there's  a  pregnancy  test  you 
and  your  customers  can  both  rely  on. 


Clearblue  is  a  major  new  development  in 
pregnancy  testing. 

Using  advanced  monoclonal  antibody 
technology,  it  is  sensitive  to  such  low  levels  of  the 
pregnancy  hormone  HCG,  that  it  can  even  give 
an  accurate  answer  on  the  very  day  a  period 
should  have  started. 

In  each  Clearblue  pack  there  are  two 
complete  tests  -  each  with  a  unique  sampler  that 
gives  a  clear,  unmistakable  result  that's 
completely  unaffected  by  vibration  or  sunlight. 


And  not  only  is  Clearblue  easy  to  read,  it's 
also  extremely  easy  to  carry  out.  The  sampler 
allows  urine  collection  and  testing  to  be  carried 
out  simply  and  hygienically. 

The  test  comes  ready  to  use  without  the 
need  for  re-constitution  or  pipetting. 

And  in  just  30  minutes,  Clearblue  gives  a 
result  that  laboratory  tests  have  shown  to  be 
more  than  99%  accurate. 

Clearblue.  It's  the  first  home  pregnancy  test 
you  can  be  sure  your  customers  can  be  sure  of. 
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CLEARBLUE 

PREGNANCY  ICSt  SYSTEM 
Acleoi  and  telioble  icsgll  in  30  minutes 
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Clearblue.  A  clear;  reliable  result  in  just  30  minutes. 

For  further  information  contact  Unipath  Customer  Services  (0234)  50408.  Unipath  Ltd.,  Norse  Road,  Bedford  MK41  0QG 
Clearblue  and  the  fan  device  are  trade  marks.  ©  1985  Unipath  Ltd 


